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Since 1926, 
The neWS has been the most 
trusted information resource 
for HVACR decision-makers. 

Every week in print and online 24/7 at achrnews.com, The NEWS provides HVACR contractors 
and wholesalers with in-depth editorial coverage and analysis of the news and events that affect 
and shape the industry today.

Target your message and maximize your advertising budget by using the full range of integrated 
media platforms that The NEWS has to offer. We’ll help you customize an integrated media campaign 
that will fit your sales goals and help you meet your marketing objectives. 

THE HVACR MARKET

Reaching & Influencing the  
$80 Billion* HVACR Market

Even though the residential market has been 
negatively affected by the dramatic drop 
in new construction — it still represents $30 
billion* in annual sales. The commercial 
market has remained strong even in the 
economic slowdown in 2009. This all adds 
up to a tremendous marketing opportunity 
in a $80 billion* market.

(*Source: Projections on the U.S. Census Bureau and 
Projections from The NEWS)
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ReAdeRSHIp
REACHING 112,787  
EVERY WEEK IN PRINT
According to an Audit Bureau of Circulation’s (ABC) study of 
The NEWS’ circulation and pass-along readership… 112,787 
industry professionals see The NEWS every week. This 
includes over 84,000 contractor/dealers and more than 
10,000 wholesalers.

(Source: ABC Pass-Along Study for the Nov. 27, 2006 issue)

 84,375 contractors/dealers

 10,098 wholesalers

 7,902 manufacturers

 10,412 other HVACR professionals

112,787 
COMBIned TOTAL ReACH

#1 IN MAGAZINE PREFERENCE
in 2009, a third-party research company (Readex Research) conducted a direct mail preference 
survey from a national HVACR contractors mailing list provided by Dun & Bradstreet. The result 
established The neWS as the clear leader to reach and influence the contractor market.

(Source: 2009 Readex Research Publication Preference Study)
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SUPPLEMENTAL DATA REPORT

BNP Media

2401 W. Big Beaver Road, Ste. 700

P.O. Box 2600, Troy, MI 48084

PASS-ALONG RESEARCH STUDY

Projection of Pass-Along Receivership for:

November 27, 2006 Issue

General Information. This report presents the results of a pass-along research study in which ABC participated in the verification at

the request of The Air Conditioning, Heating & Refrigeration News, a business publication member of the Audit Bureau of Circulations

and which was conducted in strict conformance with guidelines prescribed for the Advertising Research Foundation. The research

process was monitored by ABC. The pass-along analyses presented in this report are derived from the total paid and qualified non-

paid circulation in the domestic United States and its possessions based on the December 31, 2006 Publisher’s Statement, which

analyzed the November 27, 2006 issue.

Projected Data. This report provides data about the research of The Air Conditioning, Heating & Refrigeration News developed

through mail and telephone survey research techniques. The study was conducted by BNP Media in conjunction with Aspen Media &

Market Research. BNP Media also tabulated the data and computed the statistical information appearing in this report.

Scope of Verification. ABC’s examination, in addition to the annual circulation

audit, included verification that the actual field execution conformed to the design

described in the research proposal in the following areas: sample selection; mon-

itoring of research gathering procedures; coding of the data and the tabulation

and projection of the data. This verification does not include ABC participa-

tion in the publisher’s choice of research methodology nor should it be con-

strued as approval of that methodology.

Audit Bureau of Circulations

900 N. Meacham Road

Schaumburg, IL 60173-4968
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PAID CIRCULATION EQUALS INVESTED READERS
The NEWS is the only paid-circulation publication in the HVACR industry. Readers are willing to 
pay for the valuable news and information every week making it an outstanding communication 
vehicle. With a total circulation of over 33,000*, The neWS is your connection to qualified 
decision makers who make purchasing decisions.

(*Source: June 2009 ABC Publisher's Statement)

25%
WHOLeSALeRS,  
OeM & OTHeR*

75%
Of THe neWS  
ReAdeRS ARe  

COnTRACTORS*

ReADeR  
fACTS{

(Source: 2008 Reader Profile Study – Contractor Segment)

THe neWS ReAdeRS ARe  
deCISIOn MAkeRS And  

LeAdeRS Of SuCCeSSfuL 
BuSIneSSeS

JOB FUNCTION:

79%
of NEWS readers are owners  
or executives.

NUMBER OF EMPLOYEES:

8 employees
on average work for each company.

ANNUAL DOLLAR VOLUME:

1.2 Million
dollar volume of annual business.

NUMBER OF TRUCKS:

6 Trucks
owned and operated per company.

YEARS OF EXPERIENCE:

30 Years
of working experience in the industry.
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edITORIAL
INDUSTRY WIDE COVERAGE
There are other publications covering the HVACR industry, but none of them come close to the 
breadth and depth of editorial content provided by The NEWS – in print and online, every day, every 
week, and every year. in addition to an impressive content and range of editorial topics, our editors 
have the experience, expertise and resources to target every segment of the industry. 

KEY ISSUES  
EVERY YEAR
Every week, the editors of The NEWS focus on a product 
category or topic of interest to the industry. Here are some 
key annual issues with high reader interest.

#1 IN EDITORIAL LEADERSHIP
The NEWS editorial coverage is unmatched by any other publication 
in the HVACR industry. in a one-year time period, The NEWS published 
nearly seven times more staff-written articles than our nearest competitor. 
More editorial equals more industry coverage and more value to our 
readers and advertisers.

 peTeR pOWeLL Refrigeration Editor  
 JOAnnA TuRpIn Contributing Editor 
 AngeLA HARRIS News & Legislation Editor 
 CHeRIe pReVILLe Associate Editor

 MIke MuRpHY Editor-in-Chief 
 kYLe gARgARO Managing Editor 
 gReg MAZuRkIeWICZ Web Editor 
 BARBARA CHeCkeT-HAnkS 
 Service & Maintenance Editor  murphy

powell

gargaro

turpin

mazurkiewicz

harris

checket-hanks

preville

AHR Expo  
Pre-Show issue

AHR Expo  
Show issue

Dealer Design 
Awards issue

Cooling/Heating 
Product Showcases

High-End HVAC 
Systems

School Market

404 133
competitor

The NEWS 404  //  Competitor 133

feATuReS

TOTAL nuMBeR Of feATuRe ARTICLeS

25637
competitor

The NEWS 256  //  Competitor 37

STAff-WRITTen

TOTAL nuMBeR Of STAff WRITTen ARTICLeS
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#1 HVACR CHOICe

THE #1 CHOICE OF INDUSTRY ADVERTISERS
Compared to the nearest competitor, over 70% of paid advertising space has run in The NEWS, every 
year, since 2001. With superior market coverage and strong editorial content, The neWS continues to 
attract more advertising in the HVACR marketplace.

(Source: Publishers own Data)
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2002 2003 2004 2005 2006 2007 2008

BtoB'S TOP 100 TRADE  
PUBLICATION – AGAIN!
for the 3rd year in a row, The NEWS was recognized as one of the  
Top 100 business-to-business publications in the United States.  
in 2008, we were ranked #51 (up 9 spots from the previous year).  
no other publication in the HVACR industry made the list.

RAnked 

#51
In 2008

27%

29% 29%

23%
21% 21%

22%
21%

THe COMpeTITOR

MAGAZine  
fACTS{

MAgAZIneS COnTInue  
TO Be An IMpORTAnT  

COMMunICATIOnS TOOL And 
pLAY A CRITICAL ROLe  

In TOdAY'S puRCHASIng 
deCISIOnS

Business decision makers rank  
industry specific magazines among the

Top 5 Media
that they use to do their job.

Industry specific magazines  
are considered

More effective
at reaching business decision  
makers and generating leads than 
general business media.

Industry-specific magazines help 
business decision makers

do Their  
Jobs Better
and grow professionally.

Business decision makers  
find magazines

Highly  
Valuable
for validating and informing  
purchasing decisions.

(Source: forrester Research, 2007)

Market Share  
of Ad Space 
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nICHe MARkeTIng OppORTunITIeS

LIST RENTAL
Reach neWS Readers by Mail, email or phone  
BNP Media’s postal, telemarketing, and email mailing lists offer quality data that will produce responsive sales leads. With over 21 segmented 
databases and 56 subscriber files, you can reach top decision-makers in high-growth, key business markets that are connected to your industry. 
Contact Robert Liska for postal inquiries at 845.731.2726 or robert.liska@edithroman.com. for e-mail inquiries, please contact Shawn kingston at 
845.731.3828 or shawn.kingston@epostdirect.com.

SPECIAL INSERTS
Helps You dominate the Marketplace  
Place your product spec sheet, brochure, or catalog into The NEWS 
and reach our entire circulation. The cost is less than postage and a 
great way to receive additional exposure. Contact Mary Wray at 
248.244.6488 or wraym@bnpmedia.com for more information.

CLASSIFIED ADVERTISING
promote Where Contractors Look to Buy  
gain exposure for your product on a repetitive basis with the display classified 
pages of The NEWS. There are a variety of classified sections from which to 
choose. Contact Mike o’Connor at 610.354.9552 or oconnorm@bnpmedia.com 
for more information.

LIT FOCUS
feature Your products or Literature  
This four-color catalog features reproductions of advertisers’ literature, 
product descriptions, and contact information. include your product/literature 
photo and copy and reach the entire circulation of The NEWS. Contact Mary 
Wray at 248.244.6488 or wraym@bnpmedia.com for more information.

EDITORIAL REPRINTS
When Your product or Company Appear in The neWS  
if your company has been featured in a recent article, don’t miss the opportunity 
to put a reprint to work for you. Contact Jill Devries at 248.244.1726 or 
devriesj@bnpmedia.com for more information.

REFRIGERATION ZONE
Special Section every Month in The neWS  
Looking to reach the refrigeration market? Your advertising can appear in 
the right editorial environment with a special section that appears the first 
week of every month. Check The NEWS editorial calendar brochure for 
specific issue focus topics.
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THE NEWS HVACR DIRECTORY & SOURCE GUIDE
The #1 product and source directory in the industry with over 1,800 manufacturer listings 
and 1,700 product listings and an excellent place for repeated exposure! Reach thousands 
of professionals who use the Directory throughout the year – contractors, wholesalers, 
technicians, and other marketing professionals.

fOR MORe InfORMATIOn ABOuT AdVeRTISIng In THe dIReCTORY, pLeASe COnTACT MARY WRAY AT 248.244.6488 OR WRAYM@BnpMedIA.COM

2010 DIRECTORY
iSSUE DATE: 01.04.10 AD DEADLiNE: 10.15.09

2011 DIRECTORY
iSSUE DATE: 01.03.11 AD DEADLiNE: 10.15.10

300 AIR CONDITIONING, HEATING & REFRIGERATION NEWS

Energy Management 
Systems, Residential

 Advanced Control Technologies, Inc.
 Aftermarket Specialties, Inc.

 Alerton, a division of Honeywell 
ACS

 Aprilaire
 Arzel Zoning Technology, Inc.
 Battic Door Energy Conservation 

Products
 Bryant Heating & Cooling Systems
 Control Pak International

 Data Industrial Products
 E Instruments Group
 E-MON, LLC

 ENE Products Corporation
 EWC Controls Inc.

 Intellidyne
✪ Jackson Systems, LLC
 NSi Industries LLC., TORK, HVAC/R

 Nu-Calgon
 Pneuline Controls
 PSG Controls, Inc.
 Reliable Controls Corporation
 Research Products Corporation
 RoomEnergy
 SCI USA, LLC
 Spinwave Systems, Inc.
 tekmar Control Systems Ltd.

 Emerson Climate Technologies, 
White-Rodgers

✪ Zonex Systems

Energy Recovery Devices
 GEA PHE Systems NA, Inc., 

Process Equipment Division
 Munters Corporation, DH-Americas
✪ Ostberg Americas Inc.

 Ruskin

Energy Recovery Packaged 
Units

 AAON
 Aprilaire
 Arizon Companies, Johnson MarCraft 

Divisions
 BA HERCS CORP.

 Berner Energy Recovery Inc.
 Cleaver-Brooks, Inc.
 Loren Cook Co.
 Desert Aire Corp.
 Dunham-Bush, Inc.

 ENE Products Corporation
 Fantech
 Greenheck

 Innovent Air Handling Equipment
 Mainstream Air Handlers and Coils
 McQuay International
 Munters Corporation, DH-Americas
 Nautica Dehumidifiers, Inc.
✪ Ostberg Americas Inc.
 Penn Separator Corp.
 PoolPak International
 RenewAire LLC
 Research Products Corporation
✪ Robertshaw, Proudly offered by 

Invensys Controls
 Rooftop Systems, Inc.

 Ruskin
 SEMCO Incorporated
 Sidel Systems USA Inc.
✪ Skil-aire, A Div. of Tithe Corporation
 Spinnaker Industries Inc.
 Thermal Corporaton
✪ Uni-Line, Proudly offered by 

Invensys Controls

 United Metal Products Inc.
 Venmar CES Inc.

Energy Saving Devices
 ACR Systems, Inc.
 ADSIL
 Airscape Whole House Fans
 AirTest Technologies Inc.

 Airxchange, Inc.
 Alerton, a division of Honeywell 

ACS
 American Air & Water, Inc.
 American DG Energy Inc.
 Aprilaire
 Arizon Companies, Johnson MarCraft 

Divisions
 Armstrong International, Inc.
 Arzel Zoning Technology, Inc.
 Battic Door Energy Conservation 

Products
 R.W. Beckett Corporation

 Bohn by Heatcraft Refrigeration 
Products, Heatcraft 
Refrigeration Products LLC

 Braeburn Systems LLC
 Cambridge Engineering, Inc.

 Chandler Refrigeration Products, 
Heatcraft Refrigeration 
Products LLC

 Climate Control Refrigeration 
Products, Heatcraft 
Refrigeration Products LLC

 Computrols, Inc.
 Cristal Controls Ltd.
 Cryo-Chem International, Inc.
 Degree Controls, Inc.
 DEI-Dodge Engineering & Controls

 Doucette Industries, Inc.

     IT’S NEVER 
BEEN EASIER  
     TO BE
GREEN

Forced Air Heating  
System Fuel 
Economizer for 
commercial and  
residential systems 
rated up to  
300,000 BTU.

Intellidyne microprocessor-controlled 
economizers provide system regulation 
based on real time Dynamic Cycle  
Management (DCM) technology. Affording 
reduced pollution, continued comfort, and 
verifiable energy savings.

IntelliCon ®- FA

Hot Water Heating 
System Fuel  
Economizer for 
systems rated  
up to 300,000 BTU.

IntelliCon ®- HW+

303 Sunnyside Blvd., Suite 75
Plainview, NY 11803-1508, USA
Telephone: (516) 676-0777
Toll Free: (866) 216-0777
Fax: (516) 676-2640
www.intel l idynellc.com

NOW
WITH

DCM
TECHNOLOGY

295-326 DIR_prodlisting_2009.indd   300 11/14/08   9:03:47 AM
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Complement your print 
listing with a display ad 
and place it next to the 
product listing of your 
choice. Mini ads and logo 
ads are also available. All 
display advertisers in the 
directory receive a free 
bold face listing.
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(OnLIne)
www.achrnews.com/thedirectory
Maximize your exposure and advertise in  
The NEWS’ online Directory. Make sure every  
visitor searching for information – finds you! 
 • directory Sponsorships // Tile and banner 
  ads are available on the Directory homepage. 
 • premium package // includes 4-color logo, 
  product photos, brochure or catalog pdf's, Web 
  and e-mail links, top positioning, and more!
 • premium plus // includes the Premium  
  Package PLUS request for proposal and 
  choice of a video or 6 product banner ads.

Your FREE listing will appear in both the print and online 
versions of The Directory!
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CuSTOMIZed SOLuTIOnS

HVAC-MECHANICAL XCHANGE
A Strategic Sales and Marketing event  •  presented by The neWS and plumbing & Mechanical Magazines  
HVAC-Mechanical Xchange is a revolutionary strategic sales event developed to connect leading suppliers of HVAC solutions with senior executives 
at “Top 100” mechanical firms. only executives with the highest strategic responsibility for their organizations will be present. No “happenstance” 
meetings, no meetings with the wrong person, no need for generic preparation. Rather, two days of concise, efficient meetings with key executives 
from leading commercial mechanical contracting firms. Be a part of this unique sales event. Contact Mike Murphy at 248.244.6446 or 
mikemurphy@achrnews.com for more information or visit www.hvacxchange.com.

CUSTOM MEDIA DIVISION
Creating personalized Media Solutions  
BNP Media’s Custom Media Division creates personalized media 
solutions. is your organization thinking about starting its own 
magazine, website, or e-Newsletter? How about creating a video, 
coffee table book or webinar? Let us do all the work for you, from 
start to finish. our Custom Media Division combines our media staff 
experts with The NEWS’ readership. The end result is an engaging 
media tool delivered to your target market. Let us partner with 
you to produce a powerful media package that showcases your 
message in the marketplace. Please contact Steve Buyer for more 
information at 630.699.7625 or beyers@bnpmedia.com.

CLEAR SEAS RESEARCH
Making the Complex Clear  
Clear Seas Research is an industry-focused market research 
company dedicated to providing clear insights to complex 
business questions. Clear Seas Research will help your business 
grow and succeed in today’s marketplace through the use of 
brand assessment and management, customer satisfaction, 
marketing effectiveness, product market positioning and price 
optimization tools. Contact Beth Surowiec at 248.786.1619 or 
surowiecb@clearseasresearch.com for more information or visit 
www.clearseasresearch.com. 

“You could spend 10x 
as much money to see 

10x as many people at a 
trade show and derive a 
fraction of the value that 

we saw here.”
— kIRk ALLen, SLOAn VALue

HVAC -
MECHANICAL
Presented by The NEWS + Plumbing & Mechanical

sm
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OnLIne AudIenCe  //  WWW.ACHRNEWS.CoM

THE WEB AUDIT ADVANTAGE
The NEWS’ website, achrnews.com, is one of the very few 
websites that voluntarily participate in web audits conducted by 
ABC interactive, considered the gold standard of media audits. 
Because our online activity is independently verified by a third-party 
source, our metrics are valid and reliable. You wouldn’t advertise 
in a publication that wasn’t audited, so why advertise online with 
websites that can’t prove their online activity? {OnLine  

fACTS

InduSTRY-SpeCIfIC  
WeBSITeS And dIgITAL  

OffeRIngS ARe A CRITICAL 
COMpOnenT Of An  

effeCTIVe And InTegRATed 
MARkeTIng CAMpAIgn

Business decision makers rank  
industry specific Websites among the

Top 2 digital 
Media
that they use to do their job, well 
ahead of general business Websites.

The percentage of business  
decision-makers who

Spend 3 or 
More Hours
per week on industry-specific  
Websites has significantly increased 
since 2001.

Industry-specific digital media

Ranks #1
for helping business decision makers: 
providing objective information, growing 
their businesses, and advancing their 
careers.

(Source: forrester Research, 2007)

(S
ource: January 2009 B

P
A interactive A

udit)
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OnLIne feATuReS  //  WWW.ACHRNEWS.CoM

ONLINE EVERY WEEK
Refreshed and updated every weekday, achrnews.com has more breaking news and in-depth content than any other online HVACR 
information source. our entire issue is posted online and our editorial archives draw thousands of visitors that can search through 
more than 29,000 articles.

9 // MICROSITeS  Special microsites for our Dealer Design Awards program and AHR Expo show coverage.

8 // CAReeR CenTeR  online resource helping contractors find a job or manufacturers recruit employees.

7 // pROduCT gALLeRY  Print advertisers can feature their products free for 30 days. 

6 // BLOgS  get the inside scoop from our editors and other industry experts in our blog section.

5 // HVACR dIReCTORY  Search online for HVACR products and suppliers in our #1 buyer’s guide.

4 // LeARnIng CenTeR  Convenient and cost-effective online learning for HVACR contractors.

3 // VIdeO SpOTLIgHT  Special editorial videos posted online – along with videos from manufacturers.

2 // eXTRA edITIOn  over 500 online-exclusive service, technical, and business management articles.

1 // edITORIAL ARCHIVeS  Search through more than 29,000 articles that date back to 1999.

1

2

5

93

4

8

6

7
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OnLIne OppORTunITIeS  //  WWW.ACHRNEWS.CoM

CONNECTING YOU WITH CONTRACTORS & WHOLESALERS
The NEWS continues to build and invest its portfolio of electronic and online products, ensuring a full spectrum of e-media opportunities that are targeted, 
measurable and highly cost-effective. Here are some of the advertising options our site has to offer...

1 // BAnneR AdS
great for exposure of a new product or seasonal information. Banner ads are located on the 
homepage and internal pages. These ads rotate and can be animated.

2 // SpOnSOR BuTTOnS
Exclusive sponsorship positions with high visibility throughout our Website. These ads do not 
rotate and can be animated.

3 // SkYSCRApeR AdS
Dynamic and highly visible vertical ads on our homepage and interior pages. These ads rotate and 
can be animated.

4 // VIdeOS
Promote your company or product with a 90-second video located prominently on our  
homepage. Video ads are ideal for new product introductions, demonstrations, training videos, or 
branding campaigns.

5 // RICH MedIA
Moving ads and ads that involve user interaction located on our homepage.

1

2

2

2

2

2

2

2

2

7 // BLOg SpOnSORSHIp
An online journal where our editorial staff will 
feature opinions, questions and comments 
and a place where readers can comment and 
respond. Sponsor our blog page with a banner 
ad, sponsor button or skyscraper ad.

2

2

5

6 // ARTICLe SpOnSORSHIp
Ads located within current and archived  
feature articles throughout our Website. 
These ads rotate and can be animated.

6

7

7

3

4 4
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OnLIne OppORTunITIeS  //  WWW.ACHRNEWS.CoM

CUSTOM E-MAIL PROMOTIONS
Advertise to e-mail Subscribers  
Communicate directly with The NEWS readers online. Take advantage of a co-sponsored e-mail campaign or periodic e-newsletter that 
reaches over 10,000 names from The NEWS' subscriber data base of e-mail addresses.

  Co-brand your name with The NEWS.

  Work with an editor from The NEWS to create and distribute your custom e-mail message.

CUSTOM WEBINARS
educate Customers, Build Brands & generate Sales Opportunities  
our staff of experts will take care of all the promotion, registration and Webinar 
management. As a sponsor, all you have to do is sit back and enjoy the benefits.

WeBInAR pRICIng STRuCTuRe
  Shared Content development ...................................................$5,600
  The sponsor can share in content development with The NEWS and can 
  help select experts to serve on a panel. 

  Content provided by The neWS .................................................$4,400
  We will create all of the content and the sponsor can purchase up to  
  a 30-second commercial to tag on the beginning and end of the  
  Webinar session. 

THe neWS’ WeBInAR SuRVeY ReSuLTS
  95% of attendees would recommend Webinars to others.
  94% of attendees would consider attending a future Webinar offered 
  by The NEWS.

Schedule Your CUSTOMIzED  
WEBINAR PROgRAM Today!

WEEKLY E-NEWSLETTER
drive Traffic to Your Website  
Every Monday morning, The NEWS delivers a weekly e-newsletter to nearly 10,000 recipients 
who demand the latest industry news and information. The following advertising opportunities 
are available:

  Tile Ads 
  Located on the right-hand side of the e-newsletter. These ads do not rotate and can  
  be animated.

  Banner Ads 
  Located at the top of the e-newsletter. Ad does not rotate and can be animated.

  Text Ads 
  Located within the main body of the e-mail. These text ads do not rotate.
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contact 
information

corporate 
headquarters
BNP MEDIA, 2401 W. Big Beaver Rd., 
Suite 700, Troy MI 48084

BNP Media Helps People 
Succeed in Business with 
Superior Information

The NEWS is  

your #1 hVacr  

information  

resource — In 

Print and Online.




