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profit centers that will hopefully improve the bottom line.
While there are many different directions an HVAC contractor can 

choose to go — offering everything from security services to pest con-
trol — most look to plumbing or electrical as natural extensions of the 
services they already provide.

struction industry to analyze the potential for 
workplace violence, and how to prevent it.

Awareness and communication are vital, 
said Rick Maltz, president of the Maltz 
Group. He recently led a class at the Mechan-
ical Contractors Association of Chicago’s 
Construction Education Institute.

“We read too many times after workplace 
violence situations occur, people say, ‘I didn’t 
think they were serious,’ or, ‘I heard them 
talking about doing something,’ ” Maltz said. 

“Having a clearly defined plan to combat 
and identify workplace violence is a must,” 
said Stephen Lamb, executive vice president 
of MCA Chicago. “The MCA is making 
materials available to our contractor mem-
bers to help them keep every jobsite safe.”

“Workplace violence — whether it is physi-

cal, emotional or psychological harm — is 
damaging on multiple levels in the workplace. 
It can deeply harm employees and wreaks 
havoc on workplace morale, which in turn 
decreases productivity. Effective strategies 
for dealing with workplace violence shows 
employees two things: to the perpetrators it 
shows that such behavior will not be toler-
ated; to the victims it shows that their leaders 
fully support them.”

T he tough economy has led many contractors to hunker down, 
reserving resources and eliminating expenses until times improve. 
Other contractors are taking the opposite approach, investing in 
their companies and expanding operations to include additional 

B URR RIDGE, Ill. — With a down 
economy, customary tensions at a 
workplace can be magnified, making 
now a vital time for those in the con-

Refrigeration Coils & 
Condensing Units: Page 14.

hvac briefs

• See LIFE AFTER TAX CREDITS  |  page 24

• See WORKPLACE VIOLENCE  |  page 18

Continued on page 4

Contractors
• Brady (Greensboro, N.C.) has 

added to its Greensboro team 
Shawn King as a systems 
designer, Gerald Martin, as 
a warehouse coordinator at the 
South Elm-Eugene Street parts 
store, and Ray Copeland as a 
parts counter salesperson.

Manufacturers
• Hoshizaki Amer-

ica Inc. (Peachtree 
City, Ga.) has named 
Christopher R. 
Leader to the post 
of president.

• Colmac Coil Manufacturing 
Inc. (Colville, Wash.) has signed 
Balticare Inc. and Echelmeier 
Co. as new coil representatives.

• Bosch Thermotechnology 
North America (Fort Lauder-
dale, Fla.) announced the rebrand-
ing of its FHP residential line of 
geothermal heat pumps to the 
Bosch brand name.

• ITT — Residential & Com-
mercial Water (Morton Grove, 
Ill.) announced that James 
Roberts, chief product engineer 

— Pumps, ITT — Residential & 
Commercial Water, was recog-
nized by the Hydraulic Insti-
tute for his technical leadership 
and contributions in the creation 
of ANSI/HI Standards.

Organizations
• The Council on Competi-

tiveness (Washington, D.C.) 
announced that William P. Hite,
general president of the United 
Association of Plumbers and 
Pipefitters, will serve as its next 
labor vice chairman.

After about a year in business, the plumbing 
department at Brothers Heating, Cooling, and 
Plumbing became profitable, and today it makes up 
about 21 percent of the company’s gross revenue.

By Joanna R. Turpin Of The NEWS Staff

• See INVEST AND EXPAND  |  page 18
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struction industry to analyze the potential for 
workplace violence, and how to prevent it.

Awareness and communication are vital, 
said Rick Maltz, president of the Maltz 
Group. He recently led a class at the Mechan-
ical Contractors Association of Chicago’s 
Construction Education Institute.

“We read too many times after workplace 
violence situations occur, people say, ‘I didn’t 
think they were serious,’ or, ‘I heard them 
talking about doing something,’ ” Maltz said. 

“Having a clearly defined plan to combat 
and identify workplace violence is a must,” 
said Stephen Lamb, executive vice president 
of MCA Chicago. “The MCA is making 
materials available to our contractor mem-
bers to help them keep every jobsite safe.”

“Workplace violence — whether it is physi-

cal, emotional or psychological harm — is 
damaging on multiple levels in the workplace. 
It can deeply harm employees and wreaks 
havoc on workplace morale, which in turn 
decreases productivity. Effective strategies 
for dealing with workplace violence shows 
employees two things: to the perpetrators it 
shows that such behavior will not be toler-
ated; to the victims it shows that their leaders 
fully support them.”

B URR RIDGE, Ill. — With a down 
economy, customary tensions at a 
workplace can be magnified, making 
now a vital time for those in the con-

• See LIFE AFTER TAX CREDITS  |  page 24
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After about a year in business, the plumbing 
department at Brothers Heating, Cooling, and 
Plumbing became profitable, and today it makes up 
about 21 percent of the company’s gross revenue.
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• Colmac Coil Manufacturing 
Inc. (Colville, Wash.) has signed 
Balticare Inc. and Echelmeier 
Co. as new coil representatives.

• Bosch Thermotechnology 
North America (Fort Lauder-
dale, Fla.) announced the rebrand-
ing of its FHP residential line of 
geothermal heat pumps to the 
Bosch brand name.

• ITT — Residential & Com-
mercial Water (Morton Grove, 
Ill.) announced that James 
Roberts, chief product engineer 

— Pumps, ITT — Residential & 
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nized by the Hydraulic Insti-
tute for his technical leadership 
and contributions in the creation 
of ANSI/HI Standards.
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tiveness (Washington, D.C.) 
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general president of the United 
Association of Plumbers and 
Pipefitters, will serve as its next 
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B-to-B marketing opportunities are expanding and changing very 
rapidly but fortunately The NEWS and achrnews.com are at the 
forefront to help companies meet the ever-growing information 
demands of the HVACR industry.

ALL NEW! Print Magazine
“Ease of readability” of The NEWS has been further enhanced with the new design of 
the magazine. The format promotes a quick and easy read, and blends the trusted news 
reporting you have become accustomed to in print with the innovation and speed of 
online communications.  In this new integrated media format, decision makers get a 
weekly digest of what’s new and what’s relevant to their business in print, and they are 
guided from print to online for enhanced reporting.

ALL NEW! achrnews.coM
The all-new website brings the user experience to a whole new 
level. It is rich in content and user-friendly. The new site also 
provides several new interactive features and a more sophisticated 
search engine. This means more impressions and more visitors 
to view and click on your advertising. The site also showcases a 
new content management system that enables editors to quickly 
and easily add content, and allows for new ad units and contextual 
advertising. The result is more readers and more opportunities to share 
your ad message to the growing number of online buyers.

Taking Industry Advertising 
and Communications
to a Whole New Level

New Look  |  New Capabilities  |  New Opportunities
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was recently introduced in the U.S. Senate. The bill would enact into law several consen-sus agreements that Air-Conditioning, Heat-ing, and Refrigeration Institute (AHRI) and energy efficiency advocacy groups crafted to 

increase the minimum efficiency standards for a number of appliances, including heating and cooling equipment.
Among other things, the agreements would set new federal efficiency standards for residen-tial furnaces in two regions, for central air con-ditioners in three regions, and for central heat pumps in one, national region. While the bill specifies higher SEER cooling equipment for Southern and Southwestern states, it is silent on efficiency standards for residential furnaces, leaving it to the Department of Energy (DOE) 

to fill in those blanks. It is assumed that DOE — which is creating the rule for regional stan-dards — will follow AHRI’s recommendations that 90 percent AFUE gas furnaces should be mandated in the northern U.S., while 80 per-cent AFUE furnaces should be allowed in the South and Southwest.
As it stands now, S. 398 was approved by the Senate Energy and Natural Resources Commit-tee in April and could head to the Senate floor at some point in the future for a vote, while the DOE is due to release its rule at any time.

Even though the regional efficiency stan-dards would not become effective for several years in order to allow the industry to make the transition, contractors are becoming concerned about what the new standards will be, how those standards will be enforced, and ultimately, the impact they will have on their businesses.

Uncertainty Ahead
“We are very concerned about enforce-ment once the regional standards go live,” 

prepare individuals to enter the HVAC trade, that term is being increasingly discarded. Instead of votech, educators and administra-tors are using the phrase Career and Techni-cal Education, or CTE.
One of the driving forces behind this rebranding is an effort to replace the stigma associated with votech schools. Not only are people in the HVAC industry passion-ate about putting new emphasis on CTE and moving away from old stereotypes, but so are others involved in the trades and in education — all the way up to the president. Recent statements by President Obama and the Secretary of Education all indicate that the current administration is placing increasing emphasis on technical education.

FOCUS ON CTE
Earlier this year, Secretary of Education Arne Duncan spoke at Harvard about CTE, and termed the new vision and approach “CTE 2.0.” Sec. Duncan said, “The mission of CTE has to change. It can no longer be about earning a diploma and landing a 

A s reported in the April 4 issue of The NEWS, the “Implementation of National Consensus Appliance Agreements Act of 2011” (S. 398) bill 

W hile many in the industry still use the term votech, or voca-tional/technical, to describe the educational programs that 

Training, Education &
Certification: Page 1.

The term “votech” is being increasingly discarded for the phrase Career and Technical Education 
(CTE) to describe HVAC programs that are educating the next generation of technicians.
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Contractors
• Goettl Air Con-

ditioning (Tempe, 
Ariz.) has announced 
that Guy Boehler 
is the new general 
manager of the Phoenix location.

• Brady (Greensboro, N.C.) has 
hired Sabrina Ramm as a proj-
ect administrator at the Raleigh 
office and Josh Chayer to the 
Raleigh service team.

Manufacturers
• TSI Inc. (Shoreview, Minn.) re-

ceived ISO 9001:2008 Standard 
recertification of its Shoreview facil-
ity and announced that zero non-
conformance findings were issued.• Danfoss (Milwaukee) announced 
a new partnership with Ace 
Mechanical Equipment to be 
the exclusive sales representative 
of its variable-frequency drives to 
the HVAC market in Colorado.

• EnOcean (Boston) hired Keith 
Garris and Christina Jones as 
business development managers for 

By Joanna R. Turpin
Of The NEWS Staff

By Kimberly Schwartz
Of The NEWS Staff
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conformance findings were issued.• Danfoss (Milwaukee) announced 
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Mechanical Equipment to be 
the exclusive sales representative 
of its variable-frequency drives to 
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• EnOcean (Boston) hired Keith 
Garris and Christina Jones as 
business development managers for 



Market Share of Ad Space

Since 1926, The NEWS has been the leading and most trusted 
information resource for HVACR decision-makers. Every week in 
print and 24/7 online, HVACR readers and visitors receive in-depth 
editorial coverage and analysis of the news and events that affect 
and shape the industry. The NEWS and achrnews.com are “must 
reads” for contractors and wholesalers, which means you have the 
right editorial environment for your advertising message.

advertisers
choose the news
Over the last five years, an average of 
80% of paid advertising space has run 
in The NEWS. With superior market coverage 
and strong editorial content, The NEWS 
continues to be the publication of choice 
among HVACR marketers.

readers Make the news the cLear choice!
The NEWS is overwhelmingly the publication of choice among HVACR contractor readers. 
In a recent 2011 third-party research survey, when asked if they could read only one publication, 
readers undeniably selected The NEWS over the nearest competitor.

#1 HVACR CHOICE

2

The HVACR industry’s most trusted & definitive information resource for more than 85 years.

MOsT 
PREfERREd

MOsT UsEfUL 
fOR WORk

EAsIEsT 
TO REAd

64% 69% 62%
Nearest Competitor: 29% Nearest Competitor: 25% Nearest Competitor: 25%

Source: 2011 Readex Research Publication Preference Study
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Maximizing Energy Effi ciency
in Belt Driven HVAC and Fan Applications
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Smart Path to Energy Security and Economic 

Growth” and speakers addressed the impor-

tance of pursuing energy efficiency and alter-

native energy sources not only to reduce energy 

costs but also enhance national security. 

Sen. Jeff Bingaman, D-N.M., chairman 

of the Senate Energy and Natural Resources 

Committee, noted that it’s proving difficult 

to get a lot of things done in the current Con-

gress. One area where he believes Congress 

can make progress is on energy.

“Energy always becomes an issue when the 

price of gas goes up,” he said.

Bingaman pointed out that investment 

in clean energy reached a quarter of a trillion 

dollars worldwide in 2010, about a 100 percent 

increase since 2006. “Most of the new invest-

ment in clean energy around the world is taking 

place outside the United States, unfortunately.”

Other countries are also implementing 

policies to become more energy efficient, he 

said. So how should the U.S. respond?

of reducing contaminant, allergen, and dust 

levels in the environment.
Ian Cull, technical director for the Indoor 

Air Quality Association (IAQA), said, “HVAC 

contractors should recommend that building 

owners monitor their humidity and venti-

lation levels. If these are already measured 

by a building automation system in a large 

building, it would still be worthwhile to spot 

check the facility with handheld instruments. 

Carbon dioxide levels in fully occupied areas 

can indicate if the ventilation is inadequate.”

• Test instruments have reached new levels 

of sophistication. Here are some examples:

• Hand-held particle counters register 

down to 0.3 micrograms while measuring 

several other parameters.
• Hand-held sensors measure pollution 

levels in time increments, allowing the user 

to determine a baseline for each parameter, 

identify the size and timing of any spikes, 

and better understand pollution sources.

• Plug-and-play monitors that use an 

outlet for power and phone line for com-

munication. The monitor collects and time 

W ASHINGTON — The theme of 

the 22nd annual North Ameri-

can Energy Efficiency Forum 

was “Energy Efficiency: The 

I ndoor air quality is something that 

can’t be seen or heard — but it can be 

measured. And the better the method 

of measurement, the better the chances 

HVAC Industry 

Annual Report: Page 1.
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Contractors
• MSI Mechanical Systems 

Inc. (Salem, N.H.) has received 

the 2011 Accredited Quality Con-

tractor (AQC) designation from 

Associated Builders and Contrac-

tors (ABC). 

Manufacturers
• Enertech (Green-

ville, Ill.) announced 

that Steve Scholz

has joined the 

company as terri-

tory sales manager 

for the Wisconsin 

region.

• Jackson Systems LLC (India-

napolis) welcomes Amanda Balz

as marketing assistant.

• Emerson (St. Louis) named D. 

Scott Barbour executive vice 

president of Emerson and business 

leader of Emerson Network Power 

Systems. Edward K. Feeney be-

came chairman of Emerson Network 

Power Systems. Ram R. Krish-

nan has been named president 

of Emerson Climate Technolo-

gies-Asia. Robert P. Bauer has 

assumed the post of president, 

Refrigeration Division. 

• ecobee (Toronto) teamed with 

Macadamian, to design a Wi-

Fi-enabled full-color, touch screen 

home thermostat, and was recog-

nized with two International Design 

Awards (IDA) awards: the Gold 

award for Energy Conservation 

Equipment and the Silver award for 

Residential Sustainable Design.

Organizations
• Nexstar® Network’s (Little Can-

ada, Minn.) board of directors 

announced that Jack Tester has 

By Greg Mazurkiewicz

Of The NEWS Staff

By John R. Hall

For The NEWS Staff

Charles O. Holliday, chairman of Bank of America, and former chairman and CEO of DuPont, 

urged, “Do those energy efficiency projects right now. They make sense. They’re proven.”

B G M ki i

Energy Forum Links Efficiency,
National Securtity
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of reducing contaminant, allergen, and dust 

levels in the environment.
Ian Cull, technical director for the Indoor 

Air Quality Association (IAQA), said, “HVAC 

contractors should recommend that building 

owners monitor their humidity and venti-

lation levels. If these are already measured 

by a building automation system in a large 

building, it would still be worthwhile to spot 

check the facility with handheld instruments. 

Carbon dioxide levels in fully occupied areas 

can indicate if the ventilation is inadequate.”

• Test instruments have reached new levels 

of sophistication. Here are some examples:

• Hand-held particle counters register 

down to 0.3 micrograms while measuring 

several other parameters.
• Hand-held sensors measure pollution 

levels in time increments, allowing the user

to determine a baseline for each parameter, 

identify the size and timing of any spikes, 

and better understand pollution sources.

• Plug-and-play monitors that use an 

outlet for power and phone line for com-

munication. The monitor collects and time 
I ndoor air quality is something that 

can’t be seen or heard — but it can be 

measured. And the better the method 

of measurement, the better the chances 

• See IAQ TESTING  |  page 16
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Awards (IDA) awards: the Gold

award for Energy Conservation 

Equipment and the Silver award for 

Residential Sustainable Design.

Organizations
• Nexstar® Network’s® Network’s® (Little Can-

ada, Minn.) board of directors 

announced that Jack Tester has Jack Tester has Jack Tester

By John R. Hall
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profit centers that will hopefully improve the bottom line.

While there are many different directions an HVAC contractor can 

choose to go — offering everything from security services to pest con-

trol — most look to plumbing or electrical as natural extensions of the 

services they already provide.

struction industry to analyze the potential for 

workplace violence, and how to prevent it.

Awareness and communication are vital, 

said Rick Maltz, president of the Maltz 

Group. He recently led a class at the Mechan-

ical Contractors Association of Chicago’s 

Construction Education Institute.

“We read too many times after workplace 

violence situations occur, people say, ‘I didn’t 

think they were serious,’ or, ‘I heard them 

talking about doing something,’ ” Maltz said. 

“Having a clearly defined plan to combat 

and identify workplace violence is a must,” 

said Stephen Lamb, executive vice president 

of MCA Chicago. “The MCA is making 

materials available to our contractor mem-

bers to help them keep every jobsite safe.”

“Workplace violence — whether it is physi-

cal, emotional or psychological harm — is 

damaging on multiple levels in the workplace. 

It can deeply harm employees and wreaks 

havoc on workplace morale, which in turn 

decreases productivity. Effective strategies 

for dealing with workplace violence shows 

employees two things: to the perpetrators it 

shows that such behavior will not be toler-

ated; to the victims it shows that their leaders 

fully support them.”

T
he tough economy has led many contractors to hunker down, 

reserving resources and eliminating expenses until times improve. 

Other contractors are taking the opposite approach, investing in 

their companies and expanding operations to include additional 

B
URR RIDGE, Ill. — With a down 

economy, customary tensions at a 

workplace can be magnified, making 

now a vital time for those in the con-
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Contractors

• Brady (Greensboro, N.C.) has 

added to its Greensboro team 

Shawn King as a systems 

designer, Gerald Martin, as 

a warehouse coordinator at the 

South Elm-Eugene Street parts 

store, and Ray Copeland as a 

parts counter salesperson.

Manufacturers

• Hoshizaki Amer-

ica Inc. (Peachtree 

City, Ga.) has named 

Christopher R. 

Leader to the post 

of president.

• Colmac Coil Manufacturing 

Inc. (Colville, Wash.) has signed 

Balticare Inc. and Echelmeier 

Co. as new coil representatives.

• Bosch Thermotechnology 

North America (Fort Lauder-

dale, Fla.) announced the rebrand-

ing of its FHP residential line of 

geothermal heat pumps to the 

Bosch brand name.

• ITT — Residential & Com-

mercial Water (Morton Grove, 

Ill.) announced that James 

Roberts, chief product engineer 

— Pumps, ITT — Residential & 

Commercial Water, was recog-

nized by the Hydraulic Insti-

tute for his technical leadership 

and contributions in the creation 

of ANSI/HI Standards.

Organizations

• The Council on Competi-

tiveness (Washington, D.C.) 

announced that William P. Hite,

general president of the United 

Association of Plumbers and 

Pipefitters, will serve as its next 

labor vice chairman.

After about a year in business, the plumbing 

department at Brothers Heating, Cooling, and 

Plumbing became profitable, and today it makes up 

about 21 percent of the company’s gross revenue.

By Joanna R. Turpin Of The NEWS Staff
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achrnews.com

#1 in editoriaL LeadershiP
The NEWS editorial coverage is unmatched by any other publication in the HVACR 
industry. In a one-year time period, The NEWS published six times as many staff-written 
articles and four times as many feature articles than our nearest competitor. More 
editorial equals more industry coverage and more value to our readers and advertisers.

key issues every year
Every week, the editors of The NEWS focus 
on a product category or topic of interest 
to the HVACR industry. Here are some key 
annual issues with high reader interest:

	 •	AHR	Expo	Show	Issues
	 •	ACCA	Convention	Issue
	 •	HVAC	Industry	Annual	Report
	 •	Cooling/Heating	Showcases
	 •	High-End	HVAC	Systems
	 •	Dealer	Design	Awards	Issue
	 •	HVACR	Directory	&	Source	Guide
	 •	NEWSmakers

the editoriaL teaM
In addition to covering an impressive range of 
content and editorial topics, our editors have the 
experience, expertise, and resources to target 
every segment of the HVACR industry.

EdITORIAL

3

Mike
Murphy

Editor-In-Chief

Kyle
Gargaro

Managing Editor

Providing the most comprehensive coverage of news, new products, events, and business applications.

Greg
Mazurkiewicz

Web Editor

Barbara
Checket-Hanks

Service	&	Maintenance	Editor

Peter
Powell

Refrigeration Editor

Joanna
Turpin

Contributing Editor

Angela
Harris

eMedia Development Specialist

Cherie
Preville

Departments Editor

Kimberly
Schwartz

Legislation Editor

TOTAL NuMBER Of
feature Articles

120: Nearest Competitor

: 524

TOTAL NuMBER Of
Staff-Written
Articles

37: Nearest Competitor
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AUdIENCE
Reaching top contractors and wholesalers with paid circulation.
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reach and inFLuence the entire Market 
With a total combined reach of 200,437*, The NEWS is the leading HVACR brand for your ad message. 
97% of NEWS readers are responsible, or have influence in the purchase of HVACR equipment, components 
or tools.̂  Reach these decision-makers with your targeted marketing campaign.

*Source: June 2011 ABC Multimedia Publisher’s Statement
^Source: June 2010 Reader Profile Study, Contractor Segment
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Total Contractors

Total Qualified Circulation

June
2006

Dec
2006

Dec
2007

Dec
2008

Dec
2009

June
2007

June
2008

June
2009

June
2010

Dec
2010

June
2011

June 2011:

33,080

June 2011:

24,632

*Source: June 2006-June 2011 ABC Publisher’s Statements

total ave. Qualified circulation: 30,112

total Pass-along recipients: 73,926

total unique website users: 96,399

total gross contacts: 200,437 *

TOTAL AUdITEd REACH

strong & consistent circuLation
Over the past five years, The NEWS has maintained a strong and consistent 
circulation. Our average total qualified circulation since 2006 has been 33,284 
total subscribers. Every year we strive to maintain the best and most reliable 
circulation for our advertising partners.
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ProFiLe oF the news reader
97% are responsible for purchasing decisions

81% are owners, presidents, or executives

89% are involved in both installation and service

73% install unitary cooling and heating equipment

87% consider print advertising a valuable source 

  of information

Source: 2010 Reader Profile Study, Contractor Segment

*Source: June 2011 ABC Multimedia Publisher’s Statement

Paid circuLation = 
invested readers
The NEWS is the only paid-circulation 
publication in the HVACR industry. Readers 
are willing to pay for the valuable news 
and information every week, making it an 
outstanding communication vehicle. With a 
total circulation of over 33,000*, The NEWS is 
your connection to qualified decision makers 
who make purchasing decisions.

dEALERs-
CONTRACTORs

74.5%
Wholesalers: 7.3%

Manufacturers: 4.2%

Consulting Engineers 
And Architects: 1.5%

Other: 12.5%

TOTAL CIRCULATION: 33,080*
PAId CIRCULATION: 27,086*
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in Print
•	 The only industry resource of its kind
•	 Referred	to	year-round
•	 Mailed	to	33,000*	professionals	

in the HVACR market
•	 Comprehensive	product	guide	

to pinpoint your search
•	 NEW! eMedia connectivity 
 with mobile tags

onLine
•	 Keyword searches
•	 Live	links	and	email	lead	form
•	 Premium	Plus	package	offers	
 prime designation and ranking
•	 Brand	identity	in	prime	position
•	 Expanded	searches
•	 NEW! Social media links

digitaL
•	 Exact replica of the print issue

with live links and tracking
•	 Emailed	to	more	than	15,000	

e-subscribers every week
•	 Archived	online	for	one	year	giving	

expanded coverage
•	 NEW! eMedia connectivity 
 with mobile tags

The #1 product and source directory in the industry with  
over 1,800 manufacturer listings and 1,700 product listings is 
an excellent place for repeated exposure! Reach thousands of 
professionals	who	use	The	NEWS	HVACR	Directory	&	Source	Guide	
throughout the year — contractors, wholesalers, technicians,  
and other marketing professionals. 

Your fREE listing will appear in the print, 
digital, and online versions of The Directory.

NEW for 2012!

Social Media Links
Make new connections by linking your company’s facebook, 
LinkedIn, and Twitter accounts to your online listing. One uRL 
per platform accepted for one low price. Social media icons are 
included with Premium and Premium Plus listing enhancements.

NEW for 2012!
Mobile Tags
Your print listing now has eMedia connectivity. Mobile tags 
provide an innovative way to connect print media and smart 
phone technology. Add a mobile tag to your print listing and 
give your customers your contact info in an instant. You can 
chose either a v-card or website link for your mobile tag.

HVACR dIRECTORY
Be seen for an entire year in print, online and digital.

6

directory dates

2012 DIrECTorY
Issue Date: January 2, 2012
Ad Deadline: October 14, 2011

2013 DIrECTorY
Issue Date: January 7, 2013
Ad Deadline: October 15, 2012

>>> for advertising or listing information, please contact 
 Mary Wray at 248.244.6488 or wraym@bnpmedia.com.

*Source: ABC Multimedia Publisher’s Statement, January 3, 2011 
 TQ=30,338 plus bonus distribution (Publisher’s Own Data)
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Extech Instruments
285 Bear Hill Rd., Waltham, MA 02451
(781) 890-7440 Fax: (781) 890-7864
sales@extech.com
www.extech.com
R. Wexler, Dir.-Mktg.
Portable temperature, pH, Rh, conductivity, and air tempera-
ture meters for field use and panel meters for measuring and 
controlling temperature, pressure and pH with digital LCD 
readouts.

F
Fabric Duct Systems Inc.
1127 Riverwood Dr., Burnsville, MN 55337
(952) 278-QSOX (7769); (866) 400-QSOX (7769) Fax: (952) 
252-7900
sales@qsox.com
www.qsox.com
B. Warner
Engineers and manufactures Q-Sox brand fabric duct for 
HVAC/R air distribution. Q-Sox is a proven solution for better 
Indoor Air Quality (IAQ) and air circulation in pools, gymna-
siums, museums, warehouses, schools, churches, supermar-
kets, restaurants, auditoriums, and production environments. 
Q-SOX: QUICK installation; QUIET operation; QUALITY air 
distribution.

Fabricating Services Inc.
4141 Getwell Rd., Memphis, TN 38118
(866) 366-7500 Fax: (901) 366-7563
info@fabsrv.com
www.fabsrv.com
We are a distributor and fabricator of insulating materials for 
the HVAC and appliance industries. We supply thermal and 
acoustical products that provide insulating solutions for your 
specific needs.

FAMCO
649 N. Ralstin St., Meridian, ID 83642
(800) 234-1903 Fax: (208) 884-8943
sales@famcomfg.com
www.famcomfg.com
M. A. Artis, Pres.; J. Matanzas, Oper. Mgr.; K. Adams, Sales
Ventilation products for roof, walls, basement, crawl spaces, 
chimney caps, motorized dampers; light gauge sheet metal and 
plastic. Solar powered attic fans.

FanAm Inc.
2235 6th St., Sarasota, FL 34237
(941) 955-9788 Fax: (941) 955-9733
dselberg@fanam.com
www.fanam.com
D. Selberg, Gen. Mgr.; E. Blomster, Sales Mgr.
Utility blowers, compact utility blowers, inline duct fans, cor-
rosive air blowers, ceiling exhausters.

Fantech
1712 Northgate Blvd., Sarasota, FL 34234
(941) 309-6000; (800) 747-1762 Fax: (941) 309-6099; (800) 
487-9915
info@fantech.net
www.fantech.net
G. Thompson; G. Craw
100% speed controllable, residential and commercial, 
centrifugal and axial, ventilation products, plus a full 
line of heat recovery, energy recovery, and HEPA filtra-
tion models.

SEE OUR AD ON PAGE 299

Fantech
10048 Industrial Blvd., Lenexa, KS 66215
(913) 752-6000 Fax: (913) 752-6478
info@fantech.net
www.fantech.net
Energy efficient commercial and residential ventilation prod-
ucts for better indoor air quality. Product selection includes 
power roof ventilators, wall fans, inline duct fans, air curtains, 
heat or energy recovery units, premium bath fans, dryer 
booster fans and more.

FASTER
6560 Weatherfield Ct., Maumee, OH 43537
(800) 231-2501; (419) 868-8197 Fax: (888) 316-2695; (419) 
868-8360
jcrawford@fasterinc.com
www.fasterinc.com
Jon Crawford, Indl. Mkt. Mgr.
Self-sealing quick-release couplings for all types of air condi-
tioning, refrigeration, cryogenic applications including elec-
tronic coolant and helium applications.

✪FastEST Inc.
400 N. Woodlawn, Ste. 101, Wichita, KS 67208
(316) 618-1066; (316) 619-7267 Fax: (316) 618-1064
mark.oxler@fastest-inc.com
www.fastest-inc.com
Mechanical estimating software development and support.

Fenner Drives
311 W. Stiegel St., Manheim, PA 17545
(800) 243-3374; (717) 665-2421 Fax: (717) 665-2649
order@fennerdrives.com
www.fennerdrives.com
P. Williams, Natl. Sales Mgr.; J. Mutchler, Sales Serv. Mgr.
Upgrade from rubber to PowerTwist Plus V-Belts from Fenner 
Drives for easy installation and longer belt life, plus lower 
spare belt inventory and instant availability.

Fenwal Controls, Kidde-Fenwal Inc.
400 Main St., Ashland, MA 01721
(508) 881-2000 Fax: (508) 881-7619
teresa.carroll@fenwalcontrols.com
www.fenwalcontrols.com
G. Swanson, Gen. Mgr.; B. Sager, Sales Mgr.-West U.S./E.U.; 
M. Tully, Sales Mgr.-East U.S.; G. Harting, Sales/Mktg. Dir.; 
M. Kosciak, Inside Sales Mgr.
Gas ignition controls, temperature controls, thermostats.

SEE OUR ADS ON PAGES 268, 312

FHP - Bosch Group
601 N.W. 65th Ct., Fort Lauderdale, FL 33309
(954) 776-5471 Fax: (800) 776-5529
nuno.fernandes@us.bosch.com

Get the free mobile app at
http:/ /gettag.mobi

Samples_ManufAlphaList.indd   81 5/19/11   1:00 PM

V-CArD WEBSITE



Cu
st

om
iz

ed
 M

ar
ke

ti
ng

 S
ol

ut
io

ns
MARkETINg sERVICEs
The NEWS can put you in touch with targeted audiences.

7

sPeciaL inserts
Inserts = Instant Exposure
Place your product spec sheet, brochure, or catalog into  
The NEWS and reach our entire circulation. The cost is less than 
postage and a great way to receive additional exposure.
>>> Contact Mary Wray at 248.244.6488 or wraym@bnpmedia.com.

editoriaL rePrints
Complement Your Sales or Marketing Promotions with Reprints
If your company has been featured in a recent article,  
don’t miss the opportunity to put a reprint to work for you.
>>> Contact Jill Devries at 248.244.1726 or  
 devriesj@bnpmedia.com.

cLassiFied advertising
Promote Where Contractors Look to Buy
Gain	exposure	for	your	product	on	a	repetitive	basis	with	the	
display classified pages of The NEWS. There are a variety of 
classified sections to choose from. 
>>> Contact Mike O’Connor at 610.354.9552 or  
 oconnorm@bnpmedia.com.

Lit Focus & Product showcase
Profile Your Company’s Product, Literature or Website
This four-color special section features reproductions of advertisers’ 
literature, product descriptions, and contact information. 
Reach the entire circulation of The NEWS. 
>>> Contact Mary Wray at 248.244.6488 or wraym@bnpmedia.com.

reFrigeration zone
Special Section Every Month in The NEWS
Looking to reach the refrigeration market? Your advertising can 
appear in the right editorial environment with a special section 
that appears the first week of every month. Check The NEWS 
editorial calendar brochure for specific issue focus topics.

List rentaL
Reach Readers by Mail, Email or Phone
Reach top decision-makers in high-growth, key business markets 
with BNP Media’s postal, telemarketing, and email mailing lists. 
>>> Please contact Kevin Collopy (kevin.collopy@infogroup.com)
 or Michael Costantino (michael.costantino@infogroup.com) 
 for postal or email list information.

industry Focused research
Clear Seas Research is an industry-focused market research company dedicated to providing 
clear insights to complex business questions. Clear Seas Research will work closely with you 
to determine if your marketing message breaks through the noise, engages your target, and 
causes them to take action. Primary market research will be used to test your marketing 
communication to ensure it is achieving the desired outcome. To learn more about how 
Clear Seas Research can help you maximize your marketing ROI, contact Beth Surowiec at 
248-786-1625 or surowiecb@bnpmedia.com, or visit www.clearseasresearch.com.

a strategic saLes event
Mechanical Xchange is a revolutionary strategic sales event developed to connect leading 
suppliers of HVAC solutions with senior executives at “Top 100” mechanical firms. Only 
executives with the highest strategic responsibility for their organizations will be present. 
No “happenstance” meetings, no meetings with the wrong person, no need for generic 
preparation. Rather, two days of concise, efficient meetings with key executives from 
leading commercial mechanical contracting firms. Contact John Conrad at 479.236.6000 or 
johnconrad@achrnews.com for more information or visit www.mechanicalxchange.com.

content Marketing caMPaigns
BNP Custom Media Group helps you develop and execute content marketing campaigns that meet 
your specific needs. Our goal is to make the content marketing process as easy as possible for you 
— we’ll take on the tough stuff while you focus solely on your brand’s most important assets:  
your customers. Learn more about custom publishing and content marketing at custommedia.
bnpmedia.com or contact us directly: Chris Wilson at 248.244.8264 or wilsonc@bnpmedia.com.

achrnews.com



ONLINE
ACHRNEWS.com is the most comprehensive and innovative web marketing tool for the HVACR industry.
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run-oF-site advertising
Run-of-site advertising provides complete coverage of the entire website, including 
the home page, feature articles, Extra Edition, blog page, and video gallery.

Leaderboard: 728 x 90 pixels
 •	 More	than	2x	the	size	of	a	468	x	60	banner	ad
	 •	 Minimal	ad	competition	and	above	the	fold	on	all	sub	pages
 Multimedia Box
	 •	 Supplied	Videos
	 •	 Leaderboard	Video	Sponsorship
	 •	 Photo	Gallery
 Medium Rectangle: 300 x 250 pixels
	 •	 More	than	4x	the	size	of	a	125	x	125	tile	ad
	 •	 Minimal	ad	competition
 Rich Media (not shown)
	 •	 Expandable Leaderboard: 728 x 90 pixels (animation stage varies)

hoMe Page advertising
The NEWS’ home page includes breaking news stories, web exclusives, videos, 
new products, feature articles, and so much more. Your ad on the home page will 
be surrounded by content-rich editorial and multi-media features.

full Banner: 468 x 60 pixels
 Half Banner: 234 x 60 pixels
 Rich Media (not shown)
	 •	 floating Ad: Maximum size of 800 x 600 pixels
	 •	 Page Peel Ad: 150 x 150 page corner and 600 x 600 open
 Classified Ads
	 •	 Monthly	and	weekly	ad	options
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Now featuring…
New IAB  

standard Ad
size Units!

ACHRNEWs.COM
INTroDUCING… 

THE ALL-NEW

ACHRNEWS.com has been totally redesigned 
for a faster, easier online experience.

new site Features!
•	Quicker Navigation: fast access to features, blogs, and web exclusives

•	Advanced	Search	Tools: find content or articles by date, author, issue, and more

•	Simple	Social	Sharing: Easily “retweet” or “like” any article

•	“Most	Popular”	Tab: See what others in the industry are reading



The Web Audit Advantage
Traffic on The NEWS’ website is independently filtered, 
audited, and reported by ABC Interactive. They provide 
reliable, credible, and accurage web traffic so you know 
exactly when you’re getting.

9achrnews.com

Wide Skyscraper: 160 x 600 pixels
	 •	 Run	of	site,	except	home	page
 Topic Sponsorship
	 •	 Ad	package	for	targeted	editorial	topic
 a. Topic full Banner (rotates): 468 x 60 pixels
  Located on main topic page. 
 b. Topic Wide Skyscraper (rotates): 160 x 600 pixels
  Located on multiple related article pages.

 Article Sponsorship (not shown)
 •	 Half Banner: 234 x 60 pixels
  for a one-time fee, your sponsorship ad appears 
  within the body of the article for the life of the article.
 Registration Login Page
	 •	 Medium Rectangle: 300 x 250 pixels
	 •	 Exclusive	sponsorship

Wide skyscraper:
Included with

Topic
sponsorship
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9
suB-Page advertising

advertiser BeneFits
•	 New Ad Opportunities: Now features new IAB ad units, including Leaderboard, Medium Rectangle, and Wide Skyscraper ads.

•	 Stronger	Presence: Less competition among multiple surrounding ads gives your ad a stronger presence.

•	 Topic	Page	Sponsorship: Allows you to “own” a content area and establish your company as a market leader.

•	 New	Web	Analytics: With our new web analytics, we can identify high-traffic areas on our site where you can place your ad for 
 maximum exposure. You can also choose ad placement by site section, position, or keyword. 



dIgITAL MEdIA
Take advantage of The NEWS’ diverse selection of digital offerings to expand your reach.
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virtuaL events
Trade show benefits without trade show costs!
Virtual events are gatherings of people sharing a common 
environment on the Web to create an interactive experience. 
According to American Business Media and forrester  
Research, 75% of business decision-makers said they  
attended 3+ Web-based events during the past 12 months.  
Don’t miss your opportunity to generate leads. Contact your 
sales rep to learn more about virtual event sponsorship and 
exhibitor information.

View	a	demo	at	http://portfolio.bnpmedia.com/virtual.

weekLy enewsLetter
Reach potential customers directly at their desktops!
More than 10,000 HVACR professionals receive The NEWS’ 
eNewsletter every week. Sent out Monday mornings, our 
eNewsletter delivers the latest breaking news and information 
to the industry. 

Banner Ad (468 x 60 pixels)
Tile Ad (125 x 125 pixels)

 feature Banner Ad (400 x 60 pixels)
Text Ad 

NEW! Frostlines enewsLetter
A targeted eNewsletter for refrigeration contractors 
and distributors!
This new monthly eNewsletter is targeted specifically for 
refrigeration contractors and distributors. Every month 
fROSTlines will provide statistical data, profiles of successful 
refrigeration strategies, and up-to-the-minute information 
regarding technology advances. Available advertisements:

Banner Ad (468 x 60 pixels)
Tile Ad (125 x 125 pixels)

 feature Banner Ad (400 x 60 pixels)
Text Ad

NEW! neXt-generation weBinars
Interaction with your audience on a whole new level!
Now in addition to our traditional webinar program, The NEWS 
is excited to introduce a new option for webinars, offering users 
a more dynamic, powerful, and engaging experience. The new 
next-generation platform redefines webcasting by allowing you 
to personalize your webinar experience and integrate interactive 
social media capabilities, including Screen Share, Twitter, group 

chat, video, mobile 
delivery, and more! 
With a next-generation 
webinar, your audience 
has greater control of 
their experience, can 
easily interact with 
webinar presenters, 
and even network 
with other webinar 

participants. This 
creates a more immersive 

end-user experience, 
increasing engagement, 

effectiveness, and ROI.

NoTE: Next-generation webinar option must be specified 
at time of webinar purchase.
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the news hd

Quarterly iPad issues with exclusive content!
Enhance your image as a new technology leader and reach 
a growing market of iPad users with an exclusive iPad app 
sponsorship. The NEWS HD takes the reader beyond print into a full 
digital experience.  

iPad App Features & Content:
•	Exclusive	features	and	content	written	for	and	available	
 only on the iPad
•	Enhanced,	featured	editorial	from	The	NEWS
•	In	app	audio	and	video	features	that	bring	life	to	the	content
•	Photos,	buttons,	advertising,	and	features	that	allow	reader	
 interaction and immersion.

Podcasts
Get your message heard!
The NEWS’ podcasts provide educational and 
promotional information to industry professionals 
through short audio presentations. Podcasts are 
available on-demand on achrnews.com and can be 
played online or transferred to a portable device. 
Sponsor your own exclusive, custom podcast or gain exposure to a 
growing audience by sponsoring The NEWS’ editorial podcast. for 
more information, contact your sales rep or visit our online podcast 
page: http://www.achrnews.com/podcasts.

sociaL Media
Now it’s easier than ever to stay connected!
Social media usage is a reality in 
today’s business environment, 
and companies who aren’t 
represented in this new medium 
are falling behind. A smart social media strategy plays an  
integral role in communicating with your customers and 
prospects. The NEWS offers a number of opportunities for you  
to engage with your audience on facebook, Twitter, and more. 
Contact your sales rep for more information.

FuLL sPonsorshiP 
oF the news hd

•	Three house ads in The NEWS (junior page
 or 2/3 square) with logo and product 
 picture/caption as sponsor
•	Online	skyscraper	ad	at	achrnews.com
•	Two	interactive	ads	in	the	iPad	issue	
 (can include the use of video, podcasts, 
 slideshows, etc.)
•	Social	media	promotion	via	Facebook	and	Twitter
•	Dedicated	email	promotion	with	sponsor	identification	 and	logo

PreMiuM	AdVerTiSiNg OPPOrTuNiTy
Large, interactive ads create a unique 
advertising opportunity for your brand’s 
message — connecting you with the right 
audience of influential, early adopters.

BrANd	AligNMeNT	WiTh	
iNNOVATiON	&	leAderShiP
New, breakthrough, innovative media platform 
with exclusive advertising opportunities for 
your multimedia message.

for more information about sponsoring an 
iPad issue, please contact your sales rep.



dIgITAL MEdIA
Interactive marketing engages your customers, positions your brand and creates measurable results.
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videos
use the high engagement factor of video to attract customers!
Promote your brand, drive buyers to your website, demo products 
and experience a lift in sales through online video advertising.

hOMe	PAge	VideOS: Place your product, corporate video, or video 
demonstration on our home page for three weeks. With a simple click, 
your video message will stream to the HVACR industry.

SPONSOred	ediTOriAl	VideOS: Sponsor an editorial video and your 
video message will be placed before the editorial segment and available 
in 15-second or 35-second ad durations.

eXTrA	ediTiON	“hOW-TO”	VideOS: Post your technical or training 
video to Extra Edition — our second-most-visited web page — and 
reach thousands of contractors.

digitaL edition
Combine the look of a print edition 
with the interactivity of the web! 
Digital editions are an exact replica of the print 
issue but with added digital interactivity such as 
clickable web links, ad view tracking, and — of course 
— access to view on a laptop or PC. 

Digital editions are deployed via email and posted 
to The NEWS’ website for one year — opening your 
ad up to an audience of potential buyers. With a 
variety of sponsorship and interactive options, 
you can give your company prominent placement 
in the digital edition or even add animation, 
video, or audio to your ad.

digitaL advertiseMent
enhanceMents incLude:
•	Blow-in Ads
•	Belly	Bands
•	Flash	Animation
•	Tab	Pages

•	Business
 Reply Card
•	Audio/Video
•	Much	More!

full Page

sponsor Ad

goes Here

All 52 issues of The NEWS are produced as digital editions — sponsor one today!



online at www.achrnews.com

Contact Information

Corporate Headquarters
2401 W. Big Beaver Rd., Suite 700, Troy MI 48084

BNP Media Helps People Succeed in Business with Superior Information

John C. Conrad 
PuBlISHeR 
479.633.0520  •  479.633.0521 (fax) 
JohnConrad@achrnews.com

Mike Murphy 
edIToR-IN-CHIef 
248.244.6446  •  248.244.2905 (fax) 
MikeMurphy@achrnews.com

Mary Wray 
HVaCR dIReCToRy PuBlISHeR 
248.244.6488  •  248.244.3920 (fax) 
WrayM@bnpmedia.com

Carrie Cypert 
adVeRTISINg PRoduCTIoN MaNageR 
248.786.1688  •  248.502.1020 (fax) 
CypertC@bnpmedia.com

Greg Mazurkiewicz 
WeB edIToR 
248.244.6459  •  248.786.1378 (fax) 
gregMazurkiewicz@achrnews.com

Felipe Arias 
eaSTeRN adVeRTISINg MaNageR 
864.288.2231  •  248.502.1083 (fax) 
felipearias@achrnews.com

John Krueger 
CeNTRal adVeRTISINg MaNageR 
630.279.5179  •  248.502.2067 (fax) 
JohnKrueger@achrnews.com

Michael O’Callaghan 
SouTHWeST/WeSTeRN adVeRTISINg MaNageR 
770.967.9413  •  248.502.2105 (fax) 
MichaeloCallaghan@achrnews.com

Kathy Janes 
BuSINeSS deVeloPMeNT MaNageR 
248.244.6457  •  248.244.3927 (fax) 
KathyJanes@achrnews.com

Mike O’Connor 
ClaSSIfIed adVeRTISINg MaNageR 
610.354.9552  •  248.502.2106 (fax) 
oConnorM@bnpmedia.com

The NEWS is  
your #1 HVACR  

Information  
Resource — In Print

and Online.




