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Indoor Comfort + Health for 
the Home (IAQ): Page 1.

eral level are replacing HVACR equipment in 
government-owned buildings with more effi-
cient, environmentally friendly equipment. 
The goal is to decrease energy consumption, 
reduce pollution and waste, create jobs, and 
save taxpayers’ money.

But just as important, industry leaders 
agree that these lead-by-example govern-
ment initiatives also have the power to shift 
the HVACR market toward more energy-
efficient, environmentally friendly products 
for homes and buildings nationwide.

The Fed Goes Green
The Alliance to Save Energy (ASE) recently 

released Energy 2030, a set of policy recommen-
dations designed to double energy productivity 
by 2030. One of ASE’s recommendations cen-
ters on increasing government investment in 
energy-saving products. Nicole Steele, program 
manager of policy and research for ASE, said 

the U.S. the week of Jan. 5, when the percent-
age of total deaths caused by the flu surpassed 
the epidemic threshold of 7.2 percent. While 
the outbreak peaked in mid-January, the 

less severe Influenza B is expected to peak 
in March or April. For contractors, fighting 
the flu and other airborne illnesses offers a 
humanitarian service to society, as well as a 
potential boost to their bottom line.

Influenza����
The flu is a contagious respiratory illness 

caused by influenza viruses that can cause 
mild to severe illness and, in some cases, 
death. According to the Centers for Disease 

Control and Prevention (www.cdc.gov/flu), 
infants and young children, the elderly, and 
those with certain health conditions are at a 
higher risk for serious flu complications. 

“The flu is spread through respiratory secre-
tions, like coughing and sneezing,” explained 
Dr. Matthew Sims, director of infectious disease 
research for William Beaumont Hospital, Royal 
Oak, Mich. “In the air, it can survive basically 
until it’s dried out. Once it lands on surfaces, it 
has a maximum lifespan of about eight hours.”

At the 1,070-bed Beaumont Hospital, 
which is part of the sizable Michigan-based 
regional Beaumont Health System, Sims 
preaches hand washing, covering your cough, 
and staying home when ill as the best ways 
to keep from catching or spreading the virus. 
But, aside from taking the standard personal 
precautions, other things can be done to 
improve IAQ and limit the spread of the flu 
and other illnesses.

A s buildings age, energy costs rise, 
and environmental concerns 
mount, numerous government 
agencies at the local, state, and fed-

T his season’s strain of Influenza A, also 
known as the flu, was particularly 
potent and widespread. The virus 
officially reached epidemic status in 
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• See IAQ + FLU  |  page 18

• See GOVERNMENT  |  page 20
With the U.S. Capitol in the background, workers from Trademasters Service Corp., Lorton, Va., 
work on installing energy-efficient HVAC equipment on top of a federal building.

Residential Contractors
• Mitch Wright Heating, Plumbing 

& Air (Southaven, Miss.) won a Dia-
mond Dealer award from Aces A/C 
Supply North (Carrollton, Texas).

• Confident Aire Inc. (Batavia, Ill.) 
received Trane’s (Carmel, Ind.) 
2012 Distinguished Dealer award.

Manufacturers
• Taco Inc. (Cranston, R.I.) launched 

its “March to Efficiency” promo-
tion. The company will give away a 
featured e-smart product each day 
in March.

• Camfil Farr (Trosa, Sweden) chang-
ed its name to Camfil.

• Johnson Controls Inc. (Milwau-
kee) was named a 2013 Bronze 
Class Sustainability Leader by Robe-
coSAM (Zurich, Switzerland) in its 
annual sustainability yearbook.

• Emerson Climate Technologies’ 
(Sidney, Ohio) Painted Copeland 
Scroll Compressor Program won a 
social media marketing award from 
BtoB magazine (Queens, N.Y.) for 
Best Use of Facebook.

By Jen Anesi
Of The NEWS Staff

By Jen Anesi
Of The NEWS Staff

Government Projects Create 
Jobs, Change Market
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150,425 Unique Browsers*
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1achrnews.com

Since 1926, The NEWS has been the 
leading and most trusted information 
resource for HVACR decision makers — 
contractors, wholesalers and distributors. 

Through multiple media platforms, 
The NEWS connects you with the market 
leaders and decision-makers that drive the 
industry. From contractors and technicians 
to owners and business executives,  
The NEWS is your strongest link to the 
people who buy, sell and recommend your 
products. And that’s because The NEWS 
is your #1 information resource.

THE LEADING
Media Brand for the HVACR Industry

PRINT, ONLINE, DIGITAL & SOCIAL AUDIENCE!
The Only HVACR Media Brand With An Audited
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eral level are replacing HVACR equipment in 
government-owned buildings with more effi-
cient, environmentally friendly equipment. 
The goal is to decrease energy consumption, 
reduce pollution and waste, create jobs, and 
save taxpayers’ money.

But just as important, industry leaders 
agree that these lead-by-example govern-
ment initiatives also have the power to shift 
the HVACR market toward more energy-
efficient, environmentally friendly products 
for homes and buildings nationwide.

The Fed Goes Green
The Alliance to Save Energy (ASE) recently 

released Energy 2030, a set of policy recommen-
dations designed to double energy productivity 
by 2030. One of ASE’s recommendations cen-
ters on increasing government investment in 
energy-saving products. Nicole Steele, program 
manager of policy and research for ASE, said 

the U.S. the week of Jan. 5, when the percent-
age of total deaths caused by the flu surpassed 
the epidemic threshold of 7.2 percent. While 
the outbreak peaked in mid-January, the 

less severe Influenza B is expected to peak 
in March or April. For contractors, fighting 
the flu and other airborne illnesses offers a 
humanitarian service to society, as well as a 
potential boost to their bottom line.

Influenza����
The flu is a contagious respiratory illness 

caused by influenza viruses that can cause 
mild to severe illness and, in some cases, 
death. According to the Centers for Disease 

Control and Prevention (www.cdc.gov/flu), 
infants and young children, the elderly, and 
those with certain health conditions are at a 
higher risk for serious flu complications. 

“The flu is spread through respiratory secre-
tions, like coughing and sneezing,” explained 
Dr. Matthew Sims, director of infectious disease 
research for William Beaumont Hospital, Royal 
Oak, Mich. “In the air, it can survive basically 
until it’s dried out. Once it lands on surfaces, it 
has a maximum lifespan of about eight hours.”

At the 1,070-bed Beaumont Hospital, 
which is part of the sizable Michigan-based 
regional Beaumont Health System, Sims 
preaches hand washing, covering your cough, 
and staying home when ill as the best ways 
to keep from catching or spreading the virus. 
But, aside from taking the standard personal 
precautions, other things can be done to 
improve IAQ and limit the spread of the flu 
and other illnesses.

A s buildings age, energy costs rise, 
and environmental concerns 
mount, numerous government 
agencies at the local, state, and fed-

T his season’s strain of Influenza A, also 
known as the flu, was particularly 
potent and widespread. The virus 
officially reached epidemic status in 
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With the U.S. Capitol in the background, workers from Trademasters Service Corp., Lorton, Va., 
work on installing energy-efficient HVAC equipment on top of a federal building.

Residential Contractors
• Mitch Wright Heating, Plumbing 

& Air (Southaven, Miss.) won a Dia-
mond Dealer award from Aces A/C 
Supply North (Carrollton, Texas).

• Confident Aire Inc. (Batavia, Ill.) 
received Trane’s (Carmel, Ind.) 
2012 Distinguished Dealer award.

Manufacturers
• Taco Inc. (Cranston, R.I.) launched 

its “March to Efficiency” promo-
tion. The company will give away a 
featured e-smart product each day 
in March.

• Camfil Farr (Trosa, Sweden) chang-
ed its name to Camfil.

• Johnson Controls Inc. (Milwau-
kee) was named a 2013 Bronze 
Class Sustainability Leader by Robe-
coSAM (Zurich, Switzerland) in its 
annual sustainability yearbook.

• Emerson Climate Technologies’ 
(Sidney, Ohio) Painted Copeland 
Scroll Compressor Program won a 
social media marketing award from 
BtoB magazine (Queens, N.Y.) for 
Best Use of Facebook.

By Jen Anesi
Of The NEWS Staff

By Jen Anesi
Of The NEWS Staff

Government Projects Create 
Jobs, Change Market
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POWERFUL READERSHIP 
MEANS YOUR MESSAGE 
WILL BE SEEN

The NEWS is the best media brand 
for producing the results you need to 
maximize your return on investment 
and generate high-quality sales leads.

70% visited
an advertiser’s website after 
viewing an ad in The NEWS

81% sought out
more information via 
an Internet search after 
viewing an ad in The NEWS

75% considered
advertisements in The NEWS
useful to the industry

61% rely on ads
in The NEWS to inform them
of new products and services
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The NEWS is overwhelmingly the publication of choice among  
HVACR contractors. In a recent 2013 third-party research 
study, when asked if they could read only one publication, 
HVACR contractors undeniably selected The NEWS over  
the nearest competitor.

#1  IN  READERSHIP

The NEWS is the

Clear Winner
in a Third-Party Research Study!
THIRD-PARTY RESEARCH RESULTS BRAND X BRAND Y

Maintains highest quality editorial content 44% 9% 15%

Provides the most up-to-date information 49% 9% 11%

Is the easiest to read 40% 13% 13%

Spend the most time reading 44% 12% 14%

Has the most useful website 30% 6% 11%

Is the most useful in your work 48% 17% 16%

Would read if only had time for one 55% 16% 14%

More Research Study Results…
•	54%	of	those	surveyed	are	owners,	36%	are	presidents

•	99%	are	involved	in	some	way	in	making	purchasing	decisions

•	$354,000	is	the	average	annual	value	of	purchases	made	by	individual	respondents

•	54%	consider	ads	in	HVACR	magazines	a	valuable	source	of	information

•	46%	would	suggest	a	supplier	run	ads	in	The	NEWS

•	53%	receive	The	NEWS,	21%	ONLY	receive	The	NEWS

Source: Readex Research Publication Preference Study, 2013

Source: 2013 Reader Preference/Profile Study

Ontario Mandates ECMs in Furnaces — Is US Next?

Warm Weather IndicatesStrong HVAC Cooling Season fyi

RIGHT NOW
Take the 1 minute challenge.

A contractor is completing a 25-minute job in 1 minute.
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Coils + Condensing Units: 
Page 18.

with an electronically commutated motor (ECM). According to the code, the change will apply “to construction for which a permit has been applied for after Dec. 31, 2014.”The changeover to the more efficient motors is designed to save electricity, and 

when paired with Canada’s three-year-old 90 percent AFUE minimum standard for gas furnaces, the energy savings could be signifi-cant for the province. 
But some worry the Ontario Building Code has gone too far and that the legislation may strip consumers of their options while decreasing profit margins for the contractors installing the equipment.

And in the U.S., where residential gas fur-nace minimum-efficiency standards have been highly debated and litigated, some are wonder-ing if a similar change may be on the horizon.

Canadian Codes
In Canada, provinces “have the ultimate authority” over their building codes, said Warren Heeley, president of the Heating, Refrigeration, and Air Conditioning Insti-tute of Canada (HRAI). There is a model national building code that is automatically adopted by the territories, Heeley added, and provinces can choose to adopt the national code as-is or make additions or alterations.“Some of the bigger provinces, like Ontario, add in their own unique requirements. Be-cause it’s the largest province, it has significant 

enforcement,” Heeley explained. “It’s a pretty strong regulation.”
But regulating the equipment within a new home is relatively new in Canada. “There used to be a separation between energy efficiency and the building code,” Heeley said. “The rule makers typically stayed away from products and concentrated on the building itself.”About a decade ago, Canadian legislators began to focus their attention on the efficiency of equipment within new construction homes. Regulations followed shortly thereafter.

ture gains will depend widely on the region of the country a contractor does business in, but according to sources like The Weather Chan-nel and The Farmers’ Almanac, there should be plenty of a/c demand to go around.

Heat Check
Take it from Travis Smith, owner of Sky Heating and Air Conditioning in Portland, Ore., who described his spring as much warmer than normal and is looking forward to the coming summer months.“When you add a recovering economy to a warmer than normal spring, it is really boosting add-on sales and repairs,” he said. “Our warm spring is bringing a lot more a/c buyers to the market that would normally just wait out the two weeks of heat here. These same buyers are now looking at four to six weeks of heat and decid-ing that this is the year to buy an air conditioner. 

A  recent change to the Ontario Building Code will require all furnaces installed in new-con-struction homes to be equipped 

T he cooling season has begun and con-tractors across the nation are gearing up for what meteorologists predict is going to be a hot summer. Tempera-

Meteorologists are predicting a hot summer and some extreme weather, including flooding.  

hvac briefs

Continued on page 4

• See WEATHER  |  page 22

• See ECM MANDATE  |  page 27

Residential Contractors
• Bill Smith Plumbing & Heating

(Englewood, Colo.) won the Life-
time Business Achievement award 
from the Greater Englewood 
Chamber of Commerce.

• Fresh Air Concepts (Linthicum, Md.) received Carrier Corp.’s 
(Farmington, Conn.) President’s 
award for the seventh straight year.

Commercial Contractors
• Par Mechanical Inc.’s (Montrose, Colo.) Pete Cassidy was named 

Lochinvar LLC’s (Lebanon, Tenn.) 
VIP Installation Showcase winner 
for April.

• TDIndustries (Dallas) 
appointed Michael J. 
Kotubey as Dallas pres-
ident.

• Custom Air Products & Services 
Inc. (Houston) received the Silver 
award at the Houston Business 
Roundtable’s (Houston) 26th annual 
Safety Excellence awards banquet 
in Galveston, Texas.

By Jen Anesi
Of The NEWS Staff

By Angela D. Harris
Of The NEWS Staff

Kotubey
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Employment Background Checks 

Drawing Government Scrutiny

A Whole-Building Systems Approach to Energy Efficiency

fyi

Dan Holohan examines the challenges of early 20th 

century high-rise steam-heating systems. Page 12.
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attitudes, some technical skills, a strong work 

ethic, no automobile accidents or tickets, and 

a clean background check.

This last point may become problematic, as 

the Equal Employment Opportunity Commis-

sion (EEOC) recently stated, “An employer’s use 

of an individual’s criminal history in making 

employment decisions may, in some instances, 

violate the prohibition against employment dis-

crimination under the Civil Rights Act of 1964.” 

The EEOC added that employers should “elimi-

nate policies or practices that exclude people 

from employment based on any criminal record.”

This leaves contractors in an uncomfort-

able position, according to Todd McCracken, 

president, National Small Business Association, 

who stated, “State and federal courts will allow 

potentially devastating tort lawsuits against 

businesses that hire felons who commit crimes 

at the workplace or in customers’ homes. Yet, 

the EEOC is threatening to launch lawsuits if 

they do not hire those same felons.”

progress increasingly converging on the pros-

pect of a new basic concept: whole-building sys-

tems. Although concentrating on incremental 

component efficiency has yielded strong results 

to date, and may yield further incremental, 

small improvements, a holistic whole-building 

strategy promises to be a game changer — and 

the path to significant building energy effi-

ciency. An industry shift to whole-systems 

efficiency offers the first step toward a transfor-

mation in buildings to parallel what has been 

witnessed in telecommunications, logistics, 

and other reengineered industries. 

History repeatedly demonstrates that 

innovation and progress often stem from 

the convergence of several sometimes 

random and unrelated trends in technology. 

Today, such trends include low-cost natural 

gas, practical building-scale combined heat 

and power systems, heat/energy recovery in 

water heating and ventilation systems, eco-

nomically viable solar voltaic generation, 

smart grid and energy storage, and variable-

speed HVAC equipment that saves energy 

and could adapt to f luctuations in renew-

able power generation and respond to utility 

peak-load conditions. Practical and effec-

tive building control systems tying these 

developments together could substantially 

reduce energy usage and stress on the elec-

tric grid, and ensure that buildings continue 

to operate properly.

E
very contractor uses slightly differ-

ent criteria when deciding which 

individuals to hire; however, most 

are looking for people with good 

A
new approach is needed to advance 

energy efficiency in buildings. A 

multitude of trends and innova-

tions offer new opportunities for 

hvac briefs
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• See BACKGROUND  |  page 10

• See APPROACH  |  page 24

Residential Contractors

• Kane Heating & Air Conditioning

(Killeen, Texas) was named the 

2012 top-performing HVAC con-

tractor by American Home Shield 

(Memphis, Tenn.).

Manufacturers

• Navien (Irvine, Calif.) 

hired Stephanie-Ann Yu

as marketing coordinator.

• Krueger-HVAC (Richardson, Texas) 

selected Thermosystems Inc. (Elm-

hurst, Ill.) as its new representative 

in Chicago and central Illinois as well 

as northwest Indiana for terminal 

units, fan coils, chilled beams, and 

displacement ventilation products.

• Polar Technology (Nash-

ville, Tenn.) named Phil 

Gin as chief financial 

officer and chief operat-

ing officer.

• Uponor Inc.’s (Apple Valley, Minn.) 

Pier 15 Exploratorium project in 

San Francisco won the Plastics 

Pipe Institute (PPI) Project of the 

Year award in the building/construc-

tion division.

By Joanna R. Turpin

Of The NEWS Staff

By Drake Erbe, Richard Lord, Robert Wilkins

For The NEWS

Yu

Gin
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HVAC Offers Numerous Career Paths

Optimizing 
Heat Pump 
Performance
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a mechanical makeover
Jeff Durbin, general manager of American Services, 
St. Louis, checks the chiller operation at the Hooters 
restaurant in St. Louis. The establishment received 
an HVAC controls and systems upgrade that 
provides easier, more efficient access to the eatery’s 
1 million Btu boiler. See more on page 18.

Unitary + Light Commercial 
Heat Pumps: Page 1.

includes the HVACR sector, is slowly on the 
rise. “Employment in specialty trade contract-
ing has increased by 128,000 since September 
2012,” noted a March report, issued by the BLS. 

“This gain is about equally split between resi-

dential and nonresidential components.”
While unemployment rates are edging 

downward in some states, the need for gain-
ful employment is still a tangible necessity 
in most regions. The BLS is estimating an 
approximate 34 percent increase for demand 
of mechanics and installers between 2010 and 
2020, and while the HVAC industry employs 
many installers and mechanics, its job reach 
extends well beyond those two positions.

The industry is growing, and demand for 
qualified people both in the field and in the 

office is breeding an emergence of diverse 
HVACR positions.

Now Hiring
Careers at the contractor level include, 

but are not limited to, technician, installer, 
dispatcher, fleet manager, project manager, 
sales, service manager, human resources, 
payroll, contractor, and more.

Dennis Purvis, service/account manager 
at Mechanical Services Inc., an Emcor Co., in 
Orlando, Fla., said that not only does the com-

pany have many of the positions listed above, 
but it also has an in-house apprentice course for 
sheet metal and ductwork. The company also 
has certification and training for those inter-
ested in IAQ inspectors and control technicians.

“The HVACR industry thrives — even in 
times of a poor economy,” said Purvis. “With 
a good company, there is room for advance-
ment, fair pay, and little fear of layoffs.”

Moving beyond traditional positions in 
an HVACR contracting firm, those looking 

installed and maintained properly. The 
last point is key, notes the U.S. Depart-
ment of Energy (DOE), as the difference 
between the energy consumption of a 
well-maintained heat pump and a severely 
neglected one ranges 10-25 percent.

Regular maintenance is even more cru-
cial for newer heat pumps, whose efficiency 
decreases greatly if not properly main-
tained, said Rob McClintock, president, 
McClintock Heating, Cooling & Electrical 
Inc., Matthews, N.C. McClintock, who also 
operates as a Trane comfort specialist, said, 

“The system must be properly calibrated, 
lubricated, and tuned, otherwise it won’t 
last nearly as long or could even fail prema-
turely. We recommend homeowners service 
their heat pumps at least once a year, though 
twice a year is ideal to ensure the systems are 

T he Bureau of Labor Statistics (BLS) 
reports that the national unemploy-
ment rate is hovering at 7.6 per-
cent, but trade contracting, which 

L ike most HVAC equipment, air-
source heat pumps can provide a 
comfortable indoor environment, 
as well as save energy, if they are 
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Continued on page 4

• See OPTIMIZING  |  page 9

• See CAREER PATHS  |  page 20

Commercial Contractors
• Andy J. Egan Co. (Grand Rapids, 

Mich.) earned its third Elite award in 
the Michigan Business and Profes-
sionals Association’s (Warren, Mich.) 
West Michigan’s 101 Best and Bright-
est Companies to Work For competition.

• Bartingale Co. Inc. (Eau Claire, Wis.) 
past president Jack Bartingale re-
ceived a lifetime achievement award 
from the University of Wisconsin 
Construction Club (Madison, Wis.).

Manufacturers
• Nest Labs Inc. (Palo Alto, Calif.) 

acquired MyEnergy (Boston).

Organizations
• ASHRAE (Atlanta) Guideline 1.4P, 

The Systems Manual for Facilities, is 
open for advisory public review until 
June 2.

• The National Air Filtration Asso-
ciation (NAFA) is accepting nomi-
nations for its Clean Air award, 
membership awards, and NAFA 
scholarship through Aug. 1.

By Angela D. Harris
Of The NEWS Staff

By Joanna R. Turpin
Of The NEWS Staff
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PAID-CIRCULATION MEANS 
INVESTED READERS
The NEWS is the only paid-circulation 
publication in the HVACR industry. 
Readers are willing to pay for the 
valuable news and information every 
week, making it an outstanding 
communication vehicle. 

total paid circulation 
26,712*

AUDITED PASS-ALONG 
READERSHIP
According to a 2012 audited  
pass-along readership study, 115,831^ 
people see The NEWS every week. 

pass-along readership 
115,831^

3achrnews.com

The NEWS is the ideal vehicle to reach contractors and wholesalers 
in the HVACR industry. The NEWS puts you in direct contact with 
contractors who purchase, sell or specify HVACR-related equipment, 
parts, supplies and services annually.

CIRCUL ATION

More Reach
More Frequency
More Results!

CIRCULATION BREAKDOWN*

Wholesalers: 9.3%

Manufacturers: 3.1%
Consulting Engineers 
& Architects: 0.8%

Other: 9%

Contractors: 
77.8%

The NEWS’ largest readership means more response to your advertising messages.

Reach
32,710 TOTAL QUALIFIED CIRCULATION *

The NEWS has the most frequency of any HVACR publication, which  
means more opportunity for your advertising message to be seen and heard  
by top-level decision-makers.

Frequency
52 WEEKLY ISSUES A YEAR

The NEWS readers take action on advertisements by visiting websites, 
requesting additional information, or buying your products and/or services.

Results
97% TAKE ACTION +

* December 2013 AAM Consolidated Media Report 
+ Reader Preference/Profile Study, 2013 
^ AAM Audited Pass-Along Study, May 2012

Source: 2013 Reader Preference/Profile Study



A Weekly Publication
that provides the most comprehensive coverage of news,  
new products, events and business applications.

A Fully Interactive Website
with a full range of information, news, and tools that HVACR professionals
need to understand their business and make informed decisions.

A Weekly eNewsletter
that keeps the industry informed on the latest breaking news and headlines.

Smartphone & Tablet Applications
for on-the-go HVACR coverage.

THE EDITORIAL TEAM

In addition to covering an impressive 
range of content and editorial topics, 
our editors have the experience, 
expertise, and resources to target 
every segment of the HVACR industry.

KYLE
GARGARO
Editor-in-Chief

HERB
WOERPEL
Managing Editor

GREG
MAzURKIEWICz
Web Editor

PETER
POWELL
Refrigeration Editor

JOANNA
TURPIN
Contributing Editor

ANGELA
HARRIS
Associate Editor

CHERIE
PREVILLE
Education &
Products Editor

MATT
BISHOP
Business 
Management Editor

JEN
ANESI
Legislation Editor

KIMBERLY
SCHWARTz
Contributing Editor
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As the industry evolves, The NEWS keeps pace. Going beyond breaking 
news and headline events, The NEWS’ editorial staff digs deeper than  
our competitors to identify and analyze important trends that affect and 
shape the HVACR industry.

Multiple Media Platforms
Through multiple media platforms, The NEWS keeps HVACR professionals up-to-date on the 
latest industry news and information. Our editorial staff delivers content to our readers
in the best-possible formats, including …

EDITORIAL

EDITORIAL LEADERSHIP
88 Years of

#1 in Editorial Coverage
The NEWS’ editorial coverage is unmatched by any other publication in the 
HVACR industry. In a one-year time period, The NEWS published 8 times  
as many staff-written articles as our nearest competitor. More editorial equals 
more industry coverage and more value to our readers and advertisers.

TOTAL NUMBER OF
STAFF-WRITTEN ARTICLES

The NEWS: 286
Brand X: 33

Brand Y: 2

8x As 
Many!

Source: Publisher's Own Data, June 2012-May 2013
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We understand that every business is unique. Our combination of 
print, online and digital media allow us to deliver customized marketing 
solutions that align with your needs — helping you grow your business 
and achieve powerful results. 

INTEGRATED MEDIA  SOLUTIONS

Spend less
time marketing 
your business
and more time 

growing it!

through our comprehensive mix of print, online and digital media products and services.

Engage
them with targeted media solutions

including heating, ventilation, and air conditioning contractors, wholesalers and distributors.

Connect
with our target audience of 272,645*

by aligning your message with the right audience and the right content.

Get Results
from your advertising investment

IAQ, the Flu, and You — Minimizing Airborne Illnesses

fyi

Comprehensive AHR Expo coverage now features a variety of video booth tours.
Go to www.achrnews.com/AHR-Expo for sights and sounds of the show.

th tours.

AHR EXPO
COVERAGE EXPANDS

THE HVACR CONTRACTOR’S WEEKLY NEWSMAGAZINE SINCE 1926
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Visit us online at www.achrnews.com, Twitter, Facebook + LinkedIn

March 11, 2013   |   $5.00   |   Visit us online at www.achrnews.com, Twitter, Facebook + LinkedIn

Indoor Comfort + Health for 
the Home (IAQ): Page 1.

eral level are replacing HVACR equipment in 
government-owned buildings with more effi-
cient, environmentally friendly equipment. 
The goal is to decrease energy consumption, 
reduce pollution and waste, create jobs, and 
save taxpayers’ money.

But just as important, industry leaders 
agree that these lead-by-example govern-
ment initiatives also have the power to shift 
the HVACR market toward more energy-
efficient, environmentally friendly products 
for homes and buildings nationwide.

The Fed Goes Green
The Alliance to Save Energy (ASE) recently 

released Energy 2030, a set of policy recommen-
dations designed to double energy productivity 
by 2030. One of ASE’s recommendations cen-
ters on increasing government investment in 
energy-saving products. Nicole Steele, program 
manager of policy and research for ASE, said 

the U.S. the week of Jan. 5, when the percent-
age of total deaths caused by the flu surpassed 
the epidemic threshold of 7.2 percent. While 
the outbreak peaked in mid-January, the 

less severe Influenza B is expected to peak 
in March or April. For contractors, fighting 
the flu and other airborne illnesses offers a 
humanitarian service to society, as well as a 
potential boost to their bottom line.

Influenza����
The flu is a contagious respiratory illness 

caused by influenza viruses that can cause 
mild to severe illness and, in some cases, 
death. According to the Centers for Disease 

Control and Prevention (www.cdc.gov/flu), 
infants and young children, the elderly, and 
those with certain health conditions are at a 
higher risk for serious flu complications. 

“The flu is spread through respiratory secre-
tions, like coughing and sneezing,” explained 
Dr. Matthew Sims, director of infectious disease 
research for William Beaumont Hospital, Royal 
Oak, Mich. “In the air, it can survive basically 
until it’s dried out. Once it lands on surfaces, it 
has a maximum lifespan of about eight hours.”

At the 1,070-bed Beaumont Hospital, 
which is part of the sizable Michigan-based 
regional Beaumont Health System, Sims 
preaches hand washing, covering your cough, 
and staying home when ill as the best ways 
to keep from catching or spreading the virus. 
But, aside from taking the standard personal 
precautions, other things can be done to 
improve IAQ and limit the spread of the flu 
and other illnesses.

A s buildings age, energy costs rise, 
and environmental concerns 
mount, numerous government 
agencies at the local, state, and fed-

T his season’s strain of Influenza A, also 
known as the flu, was particularly 
potent and widespread. The virus 
officially reached epidemic status in 

hvac briefs

Continued on page 4

• See IAQ + FLU  |  page 18

• See GOVERNMENT  |  page 20
With the U.S. Capitol in the background, workers from Trademasters Service Corp., Lorton, Va., 
work on installing energy-efficient HVAC equipment on top of a federal building.

Residential Contractors
• Mitch Wright Heating, Plumbing 

& Air (Southaven, Miss.) won a Dia-
mond Dealer award from Aces A/C 
Supply North (Carrollton, Texas).

• Confident Aire Inc. (Batavia, Ill.) 
received Trane’s (Carmel, Ind.) 
2012 Distinguished Dealer award.

Manufacturers
• Taco Inc. (Cranston, R.I.) launched 

its “March to Efficiency” promo-
tion. The company will give away a 
featured e-smart product each day 
in March.

• Camfil Farr (Trosa, Sweden) chang-
ed its name to Camfil.

• Johnson Controls Inc. (Milwau-
kee) was named a 2013 Bronze 
Class Sustainability Leader by Robe-
coSAM (Zurich, Switzerland) in its 
annual sustainability yearbook.

• Emerson Climate Technologies’ 
(Sidney, Ohio) Painted Copeland 
Scroll Compressor Program won a 
social media marketing award from 
BtoB magazine (Queens, N.Y.) for 
Best Use of Facebook.

By Jen Anesi
Of The NEWS Staff

By Jen Anesi
Of The NEWS Staff

Government Projects Create 
Jobs, Change Market

01_03-04_06-07_18-20_NEWS-031113.indd   1 3/6/13   10:51 AM

* December 2013 AAM Consolidated Media Report
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Directory Dates

2014 DIRECTORY
Issue Date: January 13, 2014
ad Deadline: October 15, 2013

2015 DIRECTORY
Issue Date: January 5, 2015
ad Deadline: October 15, 2014

For advertising or listing information, 
please contact: 
Mary Wray, Publisher
HVACR Directory & Source Guide
248.244.6488
wraym@bnpmedia.com

In Print
•	 The	only	industry	resource	of	its	kind
•	 Referred	to	year-round	reaching	over
 33,000* professionals in the HVACR market
•	 Comprehensive	product	guide	to	pinpoint	
 your search
•	 eMedia	connectivity	with	mobile	tags

Digital Edition
•	 Emailed	to	more	than	15,000	e-subscribers	
•	 Archived	online	for	one	year,	giving	
 expanded coverage
•	 eMedia	connectivity	with	mobile	tags

Online
http://DIrectory.achrnews.com
•	 Keyword	searches	with	live	links	
•	 Brand	identity	in	prime	position
•	 Social	media	links

New! Mobile App
•	 Now	accessible	on	your	smartphone	or	tablet
•	 Download	the	ACHRNews	app	from	app	store
•	 Easier	navigation	for	supplier	and	product	searches

* December 2013 AAM Consolidated Media Report

The #1 product and source 
directory in the industry with over 
1,400 manufacturer listings
and 1,800 product listings  
is an excellent place for repeated 
exposure! Reach thousands  
of professionals who use  
The NEWS HVACR Directory  
& Source Guide throughout  
the year — contractors, 
wholesalers, technicians and  
other marketing professionals.

HVACR DIRECTORY &  SOURCE GUIDE

JANUARY 13, 2014

directory.achrnews.com | Find us on Twitter, Facebook + LinkedIn

HVACR DIRECTORY & SOURCE GUIDE ISSUE

WITH�THE�HVAC

Industry
Connecting

FOR����YEARS
Print/Digital/Online/Smartphone/Tablet

INTERACTIVE�FEATURES
Listings with mobile tags
Social media links
FindahvacrDistributor.com online search
FindahvacrRep.com online search  

NEWS-Directory-Cover-2014.indd   1 5/17/13   3:02 PM

Your free
listing will appear  

in print, online, digital 
and mobile app 

versions of
The Directory.



Customized
Marketing Solutions
CONTENT MARKETING SERVICES
Orangetap marketing services 
equips your brand  
with the marketing, editorial 
and publishing resources of 
BNP Media to help capture the 
attention of your customers. 
From content development to 
media design and publishing 
services … we’ve got you 
covered. to learn more about our services  
or to quote out a project, please contact our  
content marketing strategies team: Kim paulson, 
content marketing planner, 248.225.9177 or 
paulsonk@bnpmedia.com.

CLEAR SEAS RESEARCH
maKIng the complex clear
Your industry-focused 
market research 
partner — providing 
clear insights to 
complex business 
questions focused 
on brand positioning, marketing effectiveness, new 
product development, and customer experience 
evaluations. Capturing feedback via quantitative 
surveys (online, phone, mail or in-person) OR 
qualitative experiences (one-on-ones, focus groups,  
or bulletin boards); we present results that are  
easily understood, insightful and actionable.  
get starteD now. contact beth surowiec  
at 248.786.1619 or www.clearseasresearch.com.

A STRATEGIC SALES EVENT

MechanicalXchange is a revolutionary strategic sales 
event developed to connect leading suppliers of 
HVAC solutions with senior executives at “Top 100” 
mechanical firms. Only executives with the highest 
strategic responsibility for their organizations will be 
present. No “happenstance” meetings, no meetings 
with the wrong person, no need for generic preparation. 
Rather, two days of concise, efficient meetings with 
key executives from leading commercial mechanical 
contracting firms. contact mike murphy at 440.552.2607 
or mikemurphy@achrnews.com for more information  
or visit www.mechanicalxchange.com.

7achrnews.com

Editorial Reprints
complement your sales or 
marKetIng promotIons wIth reprInts
If your company has been featured in a recent 
article, don’t miss the opportunity to put a 
reprint to work for you. contact Jill Devries  
at 248.244.1726 or devriesj@bnpmedia.com.

Special Inserts
Inserts = Instant exposure
Place your product spec sheet, brochure, or catalog into The NEWS and 
reach our entire circulation. The cost is less than postage and a great  
way to receive additional exposure. contact mary wray at 248.244.6488  
or wraym@bnpmedia.com.

Classified Advertising
promote where contractors 
looK to buy
Gain exposure for your product on a 
repetitive basis with the display classified 
pages of The NEWS. There are a variety of 
classified sections to choose from. contact 
mike o’connor at 610.354.9552  
or oconnorm@bnpmedia.com.

Refrigeration zone
specIal refrIgeratIon sectIon In the news
Looking to reach the refrigeration market? Your advertising can appear  
in the right editorial environment with a special section that appears the 
first week of every month. check the news editorial calendar brochure  
for specific issue focus topics.

Product + Lit Focus
profIle your company’s proDuct, 
lIterature or websIte
This four-color special section features reproductions  
of advertisers’ literature, product descriptions, and 
contact information. Reach the entire circulation of  
The NEWS. contact mary wray at 248.244.6488  
or wraym@bnpmedia.com.

List Rental
reach reaDers by maIl, emaIl or phone
Reach top decision-makers in high-growth, key business markets with  
BNP Media’s postal, telemarketing, and email mailing lists. contact Kevin 
collopy of Infogroup at 402.836.6265 or kevin.collopy@infogroup.com.

BITZER�GSD��Orbit�Scroll�Compressors�for�Light�
Commercial�Applications�High�Efficiency�/�Low�Sound
BITZER’s GSD6 Orbit Scroll Compressor series 
is designed for R410A applications and range 
from 10 – 20 HP.  The GSD6 series offers the 
highest energy efficiencies and lowest sound 
levels in their class and can be applied to both 
A/C and heat pump applications.  Our popular 
GSD8 series ranges up to 40 HP.

BITZER US, Inc.
www.bitzerus.com

eProduct #849

WaterFurnace’s���Series�Variable�
Capacity�Geothermal�Heat�Pump
WaterFurnace’s 7 Series 700A11 is the geothermal  
industry’s first variable capacity unit available 
to homeowners and surpasses both 41EER and 
5.3COP efficiencies. Aurora communicating 
controls work with the variable capacity 
compressor, variable speed loop pump, and 
variable speed blower motor to offer amazing 
comfort and efficiency.

WaterFurnace International Inc.
9000 Conservation Way, Fort Wayne, IN 46809

eProduct #843

Electronic�Residential�
Superheat�Control
The Sporlan Electronic Residential Superheat 
Control package is a cost effective solution for 
transitioning residential air conditioners and heat 
pumps to Electric Expansion Valve (EEV) control. 
This turnkey package includes a Residential 
Superheat Controller (RSC) with advanced 
algorithms, paired with an Electric Distributor 
Expansion Valve (EDEV) or standalone unipolar EEV.

For more information contact Parker Hannifin – Sporlan Division, 
206 Lange Drive,Washington, MO 63090, by phone 636-239-1111, 
or online at www.sporlanonline.com and request Bulletin 100-50-8.

eProduct #809

Electronic Residential  
Superheat Control
for R-410A Air Conditioning and Heat Pump Applications

 April 2013 / Bulletin 100-50-8

SYSTEMS

888.652.9663www.jacksonsystems.com/vav

We have a solution!

Simple control of 
individual zones

STAND-ALONE 
VAV DIFFUSER

WWWe have a so

Simple contSi l tSi l
individual 

STAND-AL
VAV DIFF

Isolated Over-Cooling 
Problem?

eProduct #803

eProduct #839

As an industry  
leader for 75 years,
Owens Corning

continues to offer a full line of air 
handling products for commercial 
and residential audiences.
A new Air Handling  
Insulation Solutions catalog  
is now available for the  
following products:

® Insulation  
for Flexible Duct

® Duct Board
® Duct Liner Board
®

®

® Spiral Duct Liner
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For more information or to download a copy, visit  
www.owenscorningcommercial.com/movingairforward

eProduct #830

Summer 2013

primary-secondary hydronic 
technology to work with mechani-
cal-system designs chosen because 
of their operational efficiency, yet 
unproven in the U.S. on a broad 
scale. A similar project on base — 
albeit from an entirely different 
engineer, installer, and manufac-
turer — had failed in the 1980s. 

Concerns that the new chilled 
beam system wouldn’t operate as 
planned were quickly settled; the 
Weldin team gained full approval 
within the hard-to-impress mili-
tary community. “We have a good 
relationship with government 
managers here,” said Nazaroff. 

“They knew we could be trusted to 
handle the EOC project, and we 
weren’t planning to let them down.” 

Chilled Beam Debut
Chilled beam technology is 

a method of delivering heating 
and cooling with what Nazaroff 
describes as “off-the-charts effi-
ciency.” Visually, contractors 
should picture a f lat, low-profile 
fin tube radiator mounted inside 
a sheet metal box suspended 
from the ceiling.

The hybrid system sometimes 
uses forced convection, which 
makes it an active chilled beam unit. 
Other times, air circulation is left 
to natural convection, making it a 
passive chilled beam system. These 
types of systems can approach 150 
Btuh per square foot for passive 
operation and 400 Btuh per square 
foot for active systems. 

Because chilled beams are ceil-
ing-mounted and do not require 
the use of drain pans, chilled water-
supply temperatures must be above 
the ambient dew point. As a result, 
dehumidification, or latent cool-
ing, is usually handled by a separate, 
dedicated outdoor air system (or 
DOAS), supplying dry, conditioned 
air to the space. 

Passive chilled beam systems 
supply the DOAS airflow through 
a separate diffuser or grille in the 
room. An active chilled beam sup-
plies the DOAS airflow through 
the chilled beam, thereby increas-
ing the capacity of the cooling coil 
through forced convection. 

“What makes chilled beam 

technology so interesting is its 
broad applicability for commercial 
structures, and extreme energy 
and thermal efficiency,” said Greg 
Cunniff, P.E., application engineer-
ing manager for Taco Inc. “Another 
key advantage is that a chilled 
beam system requires very little 
ceiling space and height.” 

To help with the pump energy 
demand from this system, Weldin 
specified Taco’s pre-packaged 
LOFlo injection mixing system. It 
consists of a variable-speed injec-
tion circulator on the chiller side of 
the mixing block, and a constant-
speed zone circulator on the beam 
side. According to the company, 
the use of LOFlo mixing blocks 
eliminates the need for a separate 

chiller or air conditioning system 
to handle the latent load.

“With a LOFlo system, we’re 
able to use one chiller,” said Cun-
niff. “Water comes out of the chiller 
at 45̊ F. It supplies the DOAS coil 
for latent cooling, and goes to the 
mixing blocks where it’s mixed to 
the exact temperature needed in 
the chilled beams. Return water is 
generally around 60̊ .”

In this manner, a 20-ton Aaon 
chiller supplies water to 32 Price 
chilled beam fixtures, each mea-
suring 2 feet by 4 feet.”

All or Nothing
The hydronic system at the 

EOC rarely coasts at the half-
load mark. Either the facility 

will be empty, or an exercise will 
be underway, with 100 or more 
occupants, each served by one or 
more computers. When the EOC 
is occupied, the cooling load is 
140,000 Btuh — nearly three 
times that of the heating load. 

When this occurs, the LOFlo 
mixing blocks run at a steady, 
half-gallon per minute rate on 
the beam-side. Five of the mixing 
blocks are used and six or seven 
chilled beam units pull water 
from each of the mixing blocks.

“The system resets the chilled-
water temperatures as the latent 
load increases,” said Nazaroff. 

“Under normal load conditions, 
chilled water-supply tempera-
tures hover around 59̊ , about two 
degrees above the room’s dew 
point. In the summer, the target 
temperature for the room is 68 .̊”

Stealth Performance
Three 5-ton Data Aire chiller sys-

tems handle the heavy load caused 
by computer infrastructure in some 
smaller rooms. The uninterrupt-
ible power supply (UPS) room and 
critical telecommunications room 
need extra cooling capacity to keep 
equipment functioning properly.

In the winter, and especially 
when unoccupied, the EOC calls 
for heat, even though it’s mostly 
underground. Design temperature 
for the long heating season is 68 .̊ 
A Taco 2400 circulator moves 180̊  
heating-supply water to satisfy the 
52,000-Btuh heating load for the 
16-room facility. Heat comes from 
a standalone steam boiler. 

“Security is always a challenge 
that we encounter when working 
at JBER, and that’s to be expected,” 
said Nazaroff. “The challenge 
didn’t last long though.”

Weldin’s trucks were identified, 
background checks on technicians 
were completed, and ID tags were 
issued. “Like you’d expect with any 
job involving new technology, we 
had a few bugs to work out,” said 
Nazaroff. “But now, after two exer-
cises in the EOC, the personnel in 
the facility are completely unaware 
of the heating and cooling system, 
just as it should be. I like to refer to 
it as a stealth comfort system.” 

Reprinted with permission from The Air Conditioning, Heating & Refrigeration NEWS. ©2013.

The chilled beam hydronic installation provides both heating and cooling 
for the facility.

Weldin Construction’s Mechanical Division installed the hydronic system at the 
Emergency Operations Center, on base at Joint Base Elmendorf-Richardson.
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Classifieds
To advertise, contact Mike O’Connor at 610-354-9552 or oconnorm@bnpmedia.com.

Equipment for Sale Equipment for Sale

www.ACHRNEWS.com

Equipment for Rent

Equipment for Rent

Equipment for Rent Equipment for Rent

Equipment for Rent

eProduct #137 at achrnews.com

eProduct #138 at achrnews.com

eProduct #134 at achrnews.com

eProduct #133 at achrnews.com

eProduct #132 at achrnews.com

eProduct #135 at achrnews.com

eProduct #136 at achrnews.com

Equipment for Sale
I BUY AND SELL FURNACES, 
AIR CONDITIONERS, REFRIG-
ERATION UNITS, COMPRES-
SORS.  ELECTRONIC AIR 
CLEANERS closeout sale. 1400 & 
2000 CFM models. Priced to sell 
at $60.00. Truckload quantities 
available. Thermostat wire. Duct 
Tape and Thermostats at Liquidation 
prices. Jerry Tuck (765) 482-7000, 
FAX (765) 482-7215. E-mail: 
jerryt@surpluscityliquidators.com

SUPERMARKET & CONVE-
NIENCE STORES JOURNEY-
MAN - Professional appearance, 
hardworking, motivated, with good 
communication skills Applicant 
must:  Relocate near Portland Or-
egon - Vancouver Washington area. 
Have verifiable references, clean 
driving and criminal records. Pass a 
drug test. Competitive wages/ben-
efits package upon completion of 
probationary period. Please email 
resumes to:
Refrigeration –svs@bigfoot.com

Need Portable 

Call the Specialists

Cooling?

• Primary, Supplemental, 
or Emergency Cooling

• Rentals and Sales
• On Call 24/7
• Offices Nationwide

• Primary, Supplemental, 
or Emergency Cooling

• Rentals and Sales
• On Call 24/7
• Offices Nationwide

Portable Air Conditioning  
with Confidence

1.800.367.8675 
www.spotsafer.com

Portable Air Conditioning with Confidence

RENTALS & SALES

MovinCool, SpotCool and Office Pro are  
registered trademarks of Denso Corporation

As a United Technologies Company Spot Coolers 

takes Responsibility for Business Ethics, Safety, 

Security and Protecting the Environment. 

Whether you rent or buy, Spot Coolers has more  

than 5,000 portable cooling and heating units  

at our 38 locations nationwide. 

Rental Services 
For Your Temporary Needs.

We’re here for you – talk to a rental specialist  
at 1.800.755.5115 or visit 
trane.com/rentalservices
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�  Portable Units 
�  Heating and Cooling 
 DX Packaged Units
�  Power Generators
�  Ancillary Equipment
�  Contingency Planning

�  Air- and Water-
Cooled Chillers

�  Air Handlers
�  Cooling Towers
�  Pumps

© 2013 Trane. All rights reserved.

Position Available

Got Spots?
www.BuildingCoolingSystems.com

•

•

•

888.245.6131 | aggreko.com/northamerica

Aggreko offers the dependable 
rental equipment, unmatched 
expertise and overall project 
assurance to help you keep 
processes moving—no matter what.

24/7/365 SERVICE ACROSS 
NORTH AMERICA
 Diesel and Natural Gas Generators

 Temporary HVAC

 100% Oil-free Compressed Air

There’s never time  
 FOR DOWNTIME.

RENTAL EQUIPMENT 
& SYSTEMS

1-800-4LA-BREA

Comitale National, Inc.
1683 B Winchester Road • Bensalem, PA 19020
215-244-9650 • Fax 215-244-9679 • sales@comitalenational.com

www.comitalenational.com
Custom Manufacturer of Packaged Terminal Air Conditioners

CNI

Look to CNI for consistent on-time delivery
year round. We also supply replacement

PTAC’s for the following type units:

Always a Tru-Fit®

Need 42” x 16” standard opening PTAC’s? Call us today!

Need Quick Delivery Tru-Source™ Replacement Parts...
We have full range of OEM parts for most manufacturers’ equipment.

• Adirondack-Aire®

• American Air Filter®

• American Standard®

• Beacon Morris®

• Carteret®

• Climate Master®

• Climatrol®
• Climazone®

• Cold Point®

• Cool Heat®

• Dunham Bush®

• Fedders®

• Heil Quaker®

• IceAir®

• Ice-Cap®

• Islandaire®

• Kapsis®

• Lennox®

• McQuay®

• M.S.I.®

• Nelsonaire®

• Nesbitt®

• Ra-Matic®

• Remington®

• RetroAir®

• Simon-Aire®

• Singer®

• T.P.I.®

• WeatherTwin®

• Westinghouse®

• Zoneaire ®

® Registered Trademarks are owned by their respective owners which CNI is not affiliated and owns no interest.

with CNI replacement PTAC/Heat Pump chassis...

CAREER OPPORTUNITY - Aqua-
Cal is looking for an HVAC Leader 
on our manufacturing floor to be a 
working supervisor for our Final 
Test and Repair Department.  Work 
directly for the manufacturer in the 
swimming pool heat pump industry 
in our Florida indoor environment. 
Must have HVAC Certification and 
EPA Recovery Licensing. Requires 
6-8 yrs field experience with 2-3 yrs 
team leadership. For a complete job 
description email your request to:  
trac07@aquacal.com  Reference 
RGA Test & Repair 

Business Valuation
WHAT’S YOUR BUSINESS 
WORTH - Confidential Business 
Valuation by Callahan / Roach & 
Associates, the HVAC/R industry’s 
most experienced valuation experts. 
$1595.00 for a complete financial 
valuation including a written report 
within 2 weeks. Call Mike Callahan 
at 800-462-8217 or email 
mcallahan@crginc.cc

NEWS-070113-Classifieds.indd   24 6/26/13   1:45 PM
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Hydronic Chilled Beam System
Regulates Military Environment

installations throughout the 

Joint Base Elmendorf-Richard-

son (JBER) Air Force base near 

Anchorage, Alaska. As the base 

constructed its Emergency Opera-

tions Center (EOC), Weldin’s was 

on the top of the list to handle the 

HVACR installation work. 

Highly classified and on the 

cutting-edge, some of the world’s 

most advanced military technol-

ogy is housed within the EOC. 

Though only 8,000 square feet in 

size, the facility has computers and 

work stations for more than 100 

officers and is tasked with operat-

ing as a strategic central command 

in case of emergency. With all of 

the high-tech equipment inside 

the building, the facility requires 

substantial cooling, even during an 

Alaskan winter. 
Headquartered in Palmer, 

Alaska, Weldin faced some chal-

lenges with this install; one of 

which was the amount of overhead 

clearance that was available. The 

main facility’s floor is built on top 

of a 12-inch plenum that acts as 

a conduit for the maze of neces-

sary electric and communications 

wires. This left no vertical space to 

spare. During the design process, it 

became apparent that there would 

be no room for ductwork either. 

The solution: Weldin opted for a 

hydronic chilled beam system.

 
Early Adopter Concerns

According to Weldin, hydronic 

chilled beam technology had not 

been specified to heat and cool a 

facility before. The technology is 

relevantly new to the U.S. market 

and government managers were 

wary to install this technology, but, 

trusting Weldin’s knowledge and 

on-base experience, they elected to 

move ahead with the idea. 
“Weldin has a fab shop and a one-

acre yard on base,” said Steve Naz-

aroff, mechanical division manager 

at Weldin Construction. “As gen-

eral and mechanical contractors, 

we’ve had projects going on within 

the base continuously since 2001. 

The EOC is the third project that 

has incorporated engineering from 

Taco Inc. In 2010, we built an F-22 

fighter jet flight-simulator build-

ing, and a training facility. Ironi-

cally, those two buildings also use a 

new and emerging hydronic recipe 

— LoadMatch — and they’ve per-

formed flawlessly. That’s the sort of 

track record we needed for involve-

ment on this project.”  
Weldin’s earlier JBER proj-

ects put hybrid, single-pipe, and 

W eldin Construc-
tion’s Mechani-
cal Division 
has success

fully completed multiple hydronic 

THE HVACR CONTRACTOR’S WEEKLY NEWSMAGAZINE SINCE 1926

March 4, 2013   |   www.achrnews.com, Twitter, Facebook + LinkedIn

Wet Heat Technology Brings Comfort to Air Force Base

Jeremy Pennington, Mechanical QC, inspects part of the installation at 

the Emergency Operations Center on Joint Base Elmendorf-Richardson 

Air Force Base, near Anchorage, Alaska.
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More Visibility.
More Reach.
Use the strength of achrnews.com to promote 
your brand and products through an effective 
interactive program that delivers ROI and 
measureable results. Connect with more than

150,425* HVACR professionals 
who visit achrnews.com every month and 
expand your market reach.

Audited Web Traffic
The NEWS audits its website traffic via AAM  
(Alliance for Audited Media), an independent auditing 
organization. We are proud to lead the HVAC industry  
by validating our traffic and reporting a comprehensive  
review of online activity to our advertisers. You can be sure 
that our numbers reflect an audience capable of clicking  
on your ads and buying your products and services.

AUDITED WEb TRAffIC 
(AVERAGES fOR JULY-DEC 2013)

Page Impressions

294,638*

Website Visits

178,769*

Unique Browsers

150,425*
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Website Features
•	Breaking	Industry	News
•	On-Demand	Videos
•	Editorial	Blogs
•	New	Products
•	Training	&	Education
•	Web	Exclusives
•	Searchable	Directory

READERSHIPSTUDY RESULTS 
Readers found 

Achrnews.com as
the most preferred and useful website
in the industry.*

*Reader Preference/Profile Study, 2013

Achrnews.com
Achrnews.com allows you to engage and connect with an active 
online audience of HVAC professionals who are searching  
for new products and services, breaking news information and 
new technologies they need to prosper and grow their business.

Website Advertising Options
LEADERBOARD
Located above the fold, run of site, 728 x 90 pixels

MEDIUM RECTANGLE
Minimal ad competition, run of site, 300 x 250 pixels

RECTANGLE
Home page only (2 adjacent positions), 180 x 150 pixels

WIDE SKYSCRAPER
Run of site (except home page), 160 x 600 pixels

ARTICLE SPONSORSHIP
Sponsor an article and your rectangle ad appears with the article  
for 3 years, 180 x 50 pixels

TOPIC SPONSORSHIP
Ad package for targeted editorial, includes wide skyscraper  
on related article pages and medium rectangle on main topic page.

VIDEO
Run of Site. Video must be submitted as a digital file,  
fully edited and in finished version. 320 x 240 pixels.

More website advertising opportunities are available.
Please contact your sales rep for more information.

Leaderboard

Leaderboard

Leaderboard Video Sponsorship

W
ide S

kyscraper

W
ide S

kyscraper

Medium
Rectangle

Medium
Rectangle

VIDEO

SUB PAGE

TOPIC SPONSORSHIP
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Podcasts
get your message hearD!
Podcasts provide educational and promotional information to industry professionals through 
short audio presentations. Podcasts are available on demand and can be played online or 
transferred to a portable device. Sponsor your own exclusive, custom podcast or gain exposure 
to a growing audience by sponsoring an editorial podcast. for more information, contact your 
sales rep or visit www.achrnews.com/podcasts.

eNewsletters
WEEKLY eNEWSLETTER
Every week, The NEWS delivers an eNewsletter to more than 
11,000^ subscribers who demand the latest industry news and 
information. This is a great opportunity to have your ad message 
displayed alongside our trusted HVACR editorial content. Featuring 
banner, tile button and text ad positions, The NEWS weekly 
eNewsletter can help you drive traffic to your site, generate sales 
leads and reinforce your brand.

FROSTLINES eNEWSLETTER
Written by the editors of The NEWS, FROSTlines is specifically 
targeted for refrigeration contractors and distributors. Delivered 
to 3,535+ subscribers on the first Wednesday of every month, 
FROSTlines contains statistical data, profiles of successful 
refrigeration strategies and up to the minute information regarding 
technology advances.

Webinars
Through a turnkey solution, our educational webinars  
increase brand awareness and interest in your products  
while our dedicated team builds attendance and manages  
every detail surrounding the event.

WEBINAR BENEFITS
•	Establish	your	brand	as	a	thought-leader	
•	Receive	qualified	registration	leads	with	demographics
•	Engage	a	captive	audience	with	Q&A	sessions,	polling	 
 and survey reporting
•	Event	promotions	across	our	multiple	platforms	—	 
 print, online, eNewsletter, emails and social media

Lots of people can produce a webinar. But only The NEWS offers the expertise, 
audience, and tools to help your webinar succeed. for webinar tips, samples and more 
information, contact your sales rep or visit http://portfolio.bnpmedia.com/webinars.

^ December 2013 AAM Consolidated Media Report (11,616 eNews) 
+ Publisher's Own Data 
* 2013 BNP Media Corporate Webinar Averages

“The execution and 
professionalism was 
outstanding with the 
Webinar. We were 
very pleased with 
the results. Great 
communication and 
attention to detail made 
everything very easy.”
Joseph Heinzelmann
Market Development Manager
Neogen Corporation

Our industry
leading webinarsdraw big numbers!* 

200 attendees
400 registrants



Mobile
NEW! THE NEWS MOBILE APP
The NEWS’ mobile app engages users and embraces 
the mobile technology of today with a unique interactive 
experience. Available on smartphone or tablet devices, 
this app pushes the latest and most pertinent news to 
mobile devices of HVAC professionals. Advertisers can 
showcase their innovation to HVACR decision-makers 
who demand up-to-the-minute news throughout the day. 
Limited ad positions within the app means an extremely 
high share of voice for marketers looking to reach a deeply 
engaged, highly targeted audience.

CUSTOM iPAD APP — THE NEWS HD

Enhance your image as a new technology leader  
and reach a growing market of iPad users with  
an exclusive sponsorship of The NEWS HD —  
our custom iPad app. The NEWS HD contains exclusive 
features and content written for and only available on the 
iPad. It includes audio and video features that bring life to 
the content. Sponsorship opportunities are available.

New! eBooks
eBooks are a turnkey program, and an excellent tool to 
align your marketing message within an editorially relevant 
environment and obtain qualified leads. The NEWS will 
handle all production details from gathering leads to 
marketing and creation management.

11achrnews.com

Virtual Events
Virtual events are more than just an event. It is a centralized  
location for sharing content among people. Execution of this  
“content sharing” comes in many forms:

•	Internal	sales	training
•	Product	highlights	or	launches
•	Supplier/partner	showcase
•	Annual	summits
•	Career	Recruitment
•	Lead-nurturing	events

The opportunities are endless. If you have 
a situation where you need to share content 
— live, on-demand or hands-on, contact 
your sales rep today or view a demo at 
http://portfolio.bnpmedia.com/virtual.

*Hybrid Meeting & Events, MPI and Mediasite, 2012

93%
of event plannerswho organizeda virtual event sayit met or exceeded their objectives.*

eBooks are 
deployed in  

3 formats: iPad, 
digital edition, 

and PDF.



Social Media
Collaborate together with The NEWS to create a smart social media 
strategy that communicates with customers and prospects. Broadcast 
your company’s message to our entire fan base while driving traffic to your 
website, reaching potential customers and expanding your audience!  
The NEWS offers a number of opportunities for audience engagement 
through Facebook, Twitter, YouTube and QR Codes. Partner with  
The NEWS to build a social presence for your brand! Not yet involved in 
social media? Let us build, design, and organize the accounts for you with 
Social Startup Plans! Contact your sales representative for more information.

12

Videos
There's a reason video has exploded across the web … its ability to educate, 
demonstrate, communicate and motivate is unlike any other marketing tool 
in our arsenal. Educate prospects on your product's capabilities and offer 
solutions, demonstrate market knowledge, build a relationship of trust, 
communicate what makes your products different and motivate prospects to 
buy! Don't have video capabilities? The NEWS can produce a video for you!

Digital Edition
Combine the look of a print edition with the interactivity of the web! 
Digital editions are an exact replica of the print issue but with added 
digital interactivity such as clickable web links, ad view tracking  
and — of course — access to view on a laptop or PC. 

Digital editions are deployed via email and posted to The NEWS’ 
website for one year — opening your ad up to an audience of 
potential buyers. With a variety of sponsorship and interactive 
options, you can give your company prominent placement in the 
digital edition or even add animation, video or audio to your ad.

DIGITAL  MEDIA

DIGITAL EDITION
SPONSORSHIP:
•	Banner	ad	included	in	
 email delivery notification

•	Full-page	sponsor	ad	
 opposite the front cover

•	Logo	on	the	loading	page	
 and in the toolbar
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Contact Information
Mike Murphy 
PuBlISheR 
440.552.2607  •  248.244.2905 (fax) 
MikeMurphy@achrnews.com

Kyle Gargaro 
edIToR-In-ChIef 
248.244.1720  •  248.502.1092 (fax) 
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