
LET US HELP YOU CUSTOMIZE YOUR MARKETING CAMPAIGN

integrated media  
planner09

www.achrnews.com  

PRINT ADVERTISING

SU
PPLEMENTS & INSERTS

ADVERTISING VIDEOS

IN

TERNET ADVERTISING

CUSTOM WEBINARS

ANNUAL DIRECTORY



Integrated Media Planner

traditional media

 Print advertising

Comments_ __________________________________________________________________  

____________________________________________________________________________

Time Frame______________________________  Cost________________________________

 classified advertising

Comments_ __________________________________________________________________  

____________________________________________________________________________

Time Frame______________________________  Cost________________________________

 hvacr directory & source guide

Comments_ __________________________________________________________________  

____________________________________________________________________________

Time Frame______________________________  Cost________________________________

 best of the news supplement

Comments_ __________________________________________________________________  

____________________________________________________________________________

Time Frame______________________________  Cost________________________________

 refrigerant mandate insert series

Comments_ __________________________________________________________________  

____________________________________________________________________________

Time Frame______________________________  Cost________________________________

 industry calendar

Comments_ __________________________________________________________________  

____________________________________________________________________________

Time Frame______________________________  Cost________________________________

Reach your marketing and communications goals when you use  
The NEWS’ integrated media campaigns to reach buyers. Tell us your  
specific goals, and we’ll work with you to build a customized campaign that 
achieves results and maximizes your return.

A SUPPLEMENT TO 



online ADVERTISING
 banner ads

Comments_ __________________________________________________________________  

____________________________________________________________________________

Time Frame______________________________  Cost________________________________

 sponsor buttons

Comments_ __________________________________________________________________  

____________________________________________________________________________

Time Frame______________________________  Cost________________________________

 skyscraper ads

Comments_ __________________________________________________________________  

____________________________________________________________________________

Time Frame______________________________  Cost________________________________

 ad within a feature

Comments_ __________________________________________________________________  

____________________________________________________________________________

Time Frame______________________________  Cost________________________________

 videos

Comments_ __________________________________________________________________  

____________________________________________________________________________

Time Frame______________________________  Cost________________________________

 rich media	  Page Peel	  Expandable Skyscraper	  Over-the-Page

Comments_ __________________________________________________________________  

____________________________________________________________________________

Time Frame______________________________  Cost________________________________

 site sponsorships	  Blog Sponsorship	  Learning Center	  Career Center

Comments_ __________________________________________________________________  

____________________________________________________________________________

Time Frame______________________________  Cost________________________________

 e-newsletter	  Tile Button	  Banner Ad	  Text Ad

Comments_ __________________________________________________________________  

____________________________________________________________________________

Time Frame______________________________  Cost________________________________

 webinars

Comments_ __________________________________________________________________  

____________________________________________________________________________

Time Frame______________________________  Cost________________________________



custom marketing

	 Total Cost ___________________

	 – Multi Program Discount  ___________________

	 TOTAL PROGRAM COST  ___________________

direct marketing

 market research

Comments_ __________________________________________________________________  

____________________________________________________________________________

Time Frame______________________________  Cost________________________________

 lit focus

Comments_ __________________________________________________________________  

____________________________________________________________________________

Time Frame______________________________  Cost________________________________

 custom publishing

Comments_ __________________________________________________________________  

____________________________________________________________________________

Time Frame______________________________  Cost________________________________

 subscriber list rental

Comments_ __________________________________________________________________  

____________________________________________________________________________

Time Frame______________________________  Cost________________________________

 hvac-mechanical xchange

Comments_ __________________________________________________________________  

____________________________________________________________________________

Time Frame______________________________  Cost________________________________

 editorial reprints

Comments_ __________________________________________________________________  

____________________________________________________________________________

Time Frame______________________________  Cost________________________________

SUMMER 2008

lit focus

RUSKIN ALL PRODUCTS SELECTION GUIDE 
Ruskin’s newly revised All Products Selection 
Guide (RAPSG) features over 296 pages of 
specification, application and technical data 
on the entire product line, including control 
dampers, fire dampers, smoke dampers, 
combination fire/smoke dampers, radiation 
dampers, backdraft dampers, louvers, pent-
houses, air monitoring stations, sound con-
trol and energy recovery ventilator products. 
Many new products and features have been 
included in this updated edition. The RAPSG 
is a perfect desktop companion for Engineers, 
Architects, Contractors and OEM Manufac-
turers. For more information visit www.ruskin.com, or call 816-761-7476.

VAISALA LAUNCHES REVOLUTIONARY 
POLYMER SENSOR FOR DEWPOINTS TO -112˚F.
The Vaisala DRYCAP  Dew-
point Transmitter DMT152 uses 
a new polymer sensor technol-
ogy to measure dewpoint 
temperatures down to -112˚F. 
Patented AUTO-CALIBRATION 
feature provides excellent long 
term stability, full recovery 
from condensation and a wet 
to dry response time measured in minutes. NIST certificate and one week delivery.
For information visit: www.vaisala.com/DMT152; 
E-mail: instruments@vaisala.com; Tel: 1-888-VAISALA (824-7252)

2-STAGE LOW INTENSITY GAS 
INFRA-RED HEATERS
Solaronics’ energy efficient ‘TRUE DUAL’ 2-stage 
heaters bring unprecedented fuel cost savings 
of up to 75% for commercial and industrial 
buildings. Both air and gas flows of the patented 
Solaronics system provide for precise air-to-gas 
ratios at both the high- and low-heat stages for 
optimum efficiency. Applications include: manu-
facturing plants, warehouses, aircraft hangars, 
fire stations, loading docks, auto dealerships 
and body shops, ice/roller rinks.
Solaronics, Inc.; 800-223-5335; Fax: 248-
651-0357; e-mail: sales@solaronicsusa.com; web: www.solaronicsusa.com 

NEW FULL LINE OF MCQUAY ROOFTOP SYSTEMS
NOW AVAILABLE WITH R-410A 
McQuay now offers 
the broadest range 
of R-410A rooftops 
in the industry with 
capacities from 30 
to 140 tons. All of the 
units are available with 
high efficiencies that exceed ASHRAE 
90.1-2010 requirements to reduce operating costs. 
The lower energy consumption also makes McQuay rooftop sys-
tems excellent selections for sustainable buildings and LEED -certified projects.  
For more information, call 1-800-432-1342 or visit www.mcquay.com

eProduct #815
eProduct #812

eProduct #825eProduct #824

eProduct #821 eProduct #842

By B. Checket-Hanks
Of The NEWS Staff

R
esidential zoning systems have come a long way. Ac-
cording to Ignacio Monteros, Carrier’s controls product 
manager, perceived installation complexity and result-
ing callbacks have made HVAC contractors more reluc-

tant to install the systems.
With the manufacturer’s latest Infinity™ system and control, 

such concerns should be a thing of the past. The new system can 
manage up to eight different zone settings, he said, eliminating 
hot and cold spots and improving energy efficiency.

“Contractors in general look for zoning system simplicity of in-
stallation and configuration, and the best pricing,” Monteros said. 
“They want maximum efficiency and the easiest way to install it. 
From a homeowner’s perspective, with the Infinity zoning system, 
each zone can even be given a name indicative of what it represents, 
such as ‘kitchen,’ ‘master bdrm,’ etc.”

AUTOMATIC BALANCING
The Infinity system’s intelligence allows it to balance the 

loads, he continued. “You no longer need a bypass damper,” said 
Monteros. “Our system’s intelligence knows how to modulate 
the load per zone, so it does not allow for the load to become 
excessive in any one zone.”

Of course, the contractor needs to ensure that the ductwork, 
mechanical system, and bypass damper modulators are all in-
stalled correctly. “The contractor needs to pay specific attention 
to make sure the ductwork is sealed properly,” Monteros said. 
“In zoning, that damper has to be properly installed to not allow 
leakage at the damper.”

The system uses a single control to integrate and manage six 
comfort functions: temperature, humidity, airflow, ventilation, 
IAQ, and zoning. It includes the Infinity Control, a single con-
trol that allows for management of the entire system.

The system also features automated diagnostics. When main-
tenance issues arise, the control provides an alert and displays the 
phone number of an authorized dealer. An optional Remote Access 
Kit will contact the dealer when service is required, permitting re-
mote troubleshooting and giving homeowners remote control of 
the system via the Internet or phone.

MARKET PENETRATION
Zoning in general is not a high-penetration installation market, he 

said, currently going into less than 10 percent of total HVAC installa-
tions. “Homeowners and dealers are not comfortable with the com-
plications of configuration and proper installation,” Monteros said.

“Part of it is that consumers simply are not aware that this op-
tion is available to them. There is certainly an additional cost, but 
the savings associated with that are fairly substantial over time,” 

Technology Gives Homeowners Control
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integrated ad campaign examples 

Special anniversary or events
 Custom 12-page advertorial from the editors of The NEWS

 The NEWS editorial video of an event

 Company produced video

 Teaser ad series in The NEWS

 Ad on blog page for two months prior to event

1

new product intro or seasonal 
sales promotion

 Kickoff insert

 Weekly ads for eight weeks

 Video product demonstration

 Rich media takeover ad on homepage

 Online HVACR Directory ad

 Ad within a feature online for three months

 Ad on The NEWS’ blog page for three months

2

education capability campaign
 Skyscraper ad on the Learning Center index page

 Webinar series sponsorship (3 webinars on achrnews.com)

 Ad campaign in The NEWS

 Ad on blog page for two months

3



[INTEgrated media program planner]

Contact Your Sales Representative Today to Get Started!
 
 DWAIN HOLMGREN 
	C entral Advertising Manager 
	 PH // 219.926.5173 • FX // 219.926.5915  
	EM  // dwainholmgren@achrnews.com

 FELIPE ARIAS 
	E astern Advertising Manager 
	 PH // 864.288.2231 • FX // 864.288.2232  
	EM  // felipearias@achrnews.com

 
 MICHAEL O’CALLAGHAN 
	 Southwest/Western Advertising Manager 
	 PH // 770.967.9413 • FX // 770.967.9414  
	EM  // michaelocallaghan@achrnews.com

 KATHY JANES 
	 Business Development Manager 
	 PH // 248.244.6457 • FX // 248.244.3927  
	EM  // kathyjanes@achrnews.com

 
 Mike O’Connor 
	C lassified Advertising Manager 
	 PH // 610.354.9552 • FX // 610.354.9390  
	EM  // oconnorm@bnpmedia.com

 mary wray 
	 HVACR Directory Publisher 
	 PH // 248.244.6488 • FX // 248.244.3920  
	EM  // wraym@bnpmedia.com

The NEWS is the  
HVACR Industry’s


